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Introduction

About This Kit

The information provided in this kit is based

on a successful model established by the

National Institute of Allergy and Infectious

Diseases (NIAID) and the Howard University

College of Medicine in Washington, DC.

They have jointly sponsored Asthma Aware-

ness Day events since 1990. These events

were organized as school-day field trips for

children with asthma who were enrolled at

elementary schools in the District of Colum-

bia Public School System. Five hundred

students with asthma, predominantly African

Americans, attended each event.

The kit also includes information from a

weekend Asthma Awareness Day that was
jointly sponsored by Case Western Reserve

University School of Medicine and the

Rainbow Babies and Childrens Hospital in

Cleveland, Ohio. More than 500 people

registered to attend this event.

The program described in this kit is designed

as a half-day event, although it can easily be

scaled down to reflect time and financial

constraints. This kit includes step-by-step

instructions for planning either a field trip or

a weekend event. A variety of alternatives

are provided from which you can pick and

choose the options most appropriate for

your community. Use the Table of Contents

to locate the sections of the kit that are

relevant to your plans.

The educational activities will probably be
similar regardless of whether your event is

designed as a field trip or a weekend activ-

ity. In this model, attendees, divided into

small groups, rotate through several asthma

management education sections. In addition

to the educational sessions, the program

includes entertainment such as puppet

shows, magic acts, and clown routines. At

the end of the program, attendees take home
patient education materials to reinforce what

they learned during the event.

The goals of Asthma Awareness Day are to

teach children and families how to:

• Identify the signs of an asthma attack and

learn how to respond.

• Recognize and reduce exposure to

potential triggers.

• Use helpful devices, such as peak-flow

meters.

• Reduce their need for emergency room
visits and hospital admissions.

• Improve the ability to cope with asthma,

so that the child can participate in

normal activities.

Asthma Awareness Day is meant for all

children. However, because the disease has

the greatest impact on inner-city African-

American and Hispanic children, we made a

special effort to include information relevant

to planners interested in reaching these

populations. Although this kit was designed

with professional health education program

planners in mind, it could be used by others

who are experienced in planning community

programs. We do recommend that a profes-

sional who is familiar with asthma be in-

volved in the program planning. Organi-

zations that can refer you to such profession-

als are described in the Asthma Resource

Organizations list (see page 65).



Also included in this guide are smaller scale

educational activities that can be conducted

before or after Asthma Awareness Day or to

reach other members of the community (see

page 23).

By planning and participating in Asthma
Awareness Day, you can teach children who
have asthma and their families to take

control and manage the disease. Education is

a key factor in reducing the number of

asthma-related hospitalizations and fatalities.

(»

Overview of the Kit

We have incorporated suggestions and materials that were used to plan, promote, and

execute previous Asthma Awareness Day events. We hope that these materials will make
it easy to plan a successful Asthma Awareness Day in your community. This kit is divided

into five sections:

Part One:

Part Two:

Part Three:

Part Four:

Part Five:

How To Create an Asthma Awareness Day—Explains how to get

started by enlisting the support of your community and holding a

planning meeting. Elements of the planning meeting are described in

detail. Descriptions of successful Asthma Awareness Day activities,

ideas for fundraising, and additional tools to facilitate the planning

process are included for your use.

How To Manage Logistical Arrangements for the Event—Details

event management, from choosing the date and location to working

with the school district, the city, and volunteers to selecting speakers,

handouts, and food for the event. A sample event management
timeline is included that lists all of the major steps on the way to a

successful Asthma Awareness Day. Tools to facilitate management of

the logistical arrangements are included for your use.

How To Promote the Event and Work With the Media—Provides

basic information about working with the media and specific ideas that

can be used to attract target audience members or to inform the gen-

eral public about asthma.

Followup to the Event—Provides sample thank-you letters and ideas

to facilitate planning another Asthma Awareness Day event.

How To Find Resources and Materials for Program Planning—
Provides references to information on program planning, promotion,

and evaluation; organizations that maintain asthma-related resources;

and asthma educational materials and programs that could be used to

plan and execute an Asthma Awareness Day.



What You Should Know
About Asthma

Asthma is a chronic inflammatory disease

characterized by episodes (also called

"attacks") of airflow obstruction in the

bronchial tubes. Symptoms of these attacks

include coughing, shortness of breath, and

chest tightness. A wide variety of "triggers"

may initiate an asthma attack, including

allergens, irritants, respiratory infections,

physical overexertion, and emotional stress.

Prevention is the best treatment. After

asthma sufferers learn what conditions

prompt their attacks, they can develop a

medical treatment plan with their doctor and

learn to control their environment and avoid

triggers.

Different kinds of treatments can be pre-

scribed to prevent and control attacks:

• Mast-cell-stabilizing medicines help to

control the extra sensitivity of cells in the

airways.

• Anti-inflammatory medicines reduce or

reverse the swelling in the airways that

causes symptoms.

• Bronchodilators relieve asthma symptoms

by relaxing muscles that have tightened

around the airways.

• Immunotherapy involves using allergy

desensitization shots to help people

whose asthma has clearcut allergic

causes.

Several devices also are available that allow

people with asthma to monitor their own
condition and take medication when
needed:

• A peak-flow meter measures the flow of

air out of the lungs and can indicate

narrowing in the airways before an

asthma attack occurs.

• Nebulizers and aerosol machines enable

people with asthma to inhale the correct

amount of medication in the form of

mist.

• A metered-dose inhaler is used to

administer aerosolized asthma medicine

directly to the lungs.

• A spacer or holding chamber makes a

metered-dose inhaler easier to use by
holding asthma medication released by

the inhaler long enough for it to be

inhaled in two deep breaths.

With these medications and devices, home-
based management of the disease is an

attainable goal, and emergency care, hospi-

talizations, and deaths due to asthma are

highly avoidable.

Scope of the Problem

Between 10 and 15 million people in the

United States have asthma. 1 Each year,

asthma causes 500,000 hospital admissions

and more than 5,000 deaths. 2 Epidemiologic

studies suggest that asthma disproportion-

ately affects minority populations living in

the inner city.

For example, the prevalence and severity of

asthma are higher among African Americans

and Hispanics than among whites. 3,4 Hospi-

talization and death rates due to asthma are

more than twice as high among African

Americans as among whites. 5 One study

found that in New York City, asthma-related

hospitalizations were five times higher in

African Americans and Hispanics than in

whites. The same study found that asthma

deaths were more than five times higher in

African Americans and three times higher in

Hispanics than among whites living in New
York City.

6



Asthma affects more than 4 million children

in the United States.
1 Despite advances in

preventive care and treatment regimens, the

prevalence, morbidity, and mortality of

asthma are increasing among children. 4

Of the 200,000 hospitalizations among
children with asthma each year, 4 a higher

proportion are among African Americans

than among whites. Very young African-

American children have more than twice the

rate of hospitalization as white children. 7

African-American children also have longer

hospital stays, more days absent from school,

and more days in bed due to asthma than do

white children. 4

Impact of Asthma on Families

Asthma can have a tremendous impact on

the lives of both the children who suffer

from it and their families. It can affect the

child's education, the family's socioeconomic

status, and the family's interpersonal

dynamics.

Asthma is one of the leading chronic dis-

eases of childhood, and among those dis-

eases, asthma causes the most school absen-

teeism. 8 Children with asthma lose a total of

10 million school days each year.
4 Absences

from school may be so frequent that the

child may find it difficult to keep up with

classes. A parent may have to take time off

from work to stay home to care for the child,

resulting in a loss of income for the family. A
recent study found that school absenteeism

due to asthma costs an estimated $1 billion

in lost productivity for parents. 9

In addition to lost pay, families may have to

cope with the expenses of hospital care. In

1990, the cost of illness related to asthma

was estimated to be more than $6.2 billion.
9

Asthma can have an emotional impact on the

family as well. Parents who do not know
how to effectively handle their child's attacks

may feel anxious and overprotective and
have less energy to spend time with other

members of the family. This can cause

tension in the household, and family activi-

ties frequently may be disrupted. The child

with asthma may become frustrated about

being unable to do things other children can

do, feel anxious about becoming ill, and

eventually experience a diminished self-

esteem.

Special Problems for Some
Families

The impact of asthma on families is influ-

enced by a number of factors, of which

accessibility to comprehensive medical care

is possibly the largest single factor. Accessi-

bility to health care is largely related to

socioeconomic status.

In low-income areas, there may be a short-

age of physicians who are trained to diag-

nose and treat asthma. Many people in these

areas receive only periodic crisis care in an

emergency room setting. In some cases, the

situation is serious enough to require hospi-

talization. Many times after receiving treat-

ment at emergency rooms, patients do not

seek followup care. This may be due to

financial or transportation problems, or

because they may feel better. Many are not

aware they still need care even when
asymptomatic. If individuals do seek

followup care at a public health clinic, it is

unlikely they would be seen by an allergist

or pulmonologist or receive an asthma

management plan.

If families have not been taught about

asthma management, they may not be aware

of substances and irritants that can initiate an

asthma attack or know how to reduce their

effects. Although the percentage of Ameri-

cans who smoke has been decreasing

steadily, smoking continues to be highest

among individuals who have the least access

to good health care. Children from poor

C



families, therefore, may be more likely to be

exposed to irritants that can trigger episodes,

such as cigarette smoke and allergens associ-

ated with living in older, less well-main-

tained buildings, with dust mites, cock-

roaches, and mold.

Some families may not have the resources to

purchase items that can help control aller-

gens, such as mattress covers or air condi-

tioning units. Further, coping with the

burdens of poverty can produce emotional

stress, which also may trigger asthma attacks.

Other factors that may influence asthma's

effects are education and literacy level. Many
patient education materials that describe

how to manage the disease and its acute

episodes are written at a reading level too

difficult for those with poor reading skills to

understand. Patients who speak or read a

language other than English also may have

difficulty finding appropriate patient educa-

tion materials (see page 69 for suggestions).

How an Asthma Awareness Day Can
Help

An Asthma Awareness Day program can be

used to lessen the negative consequences of

the disease and to address some of the

special problems that families may face. The
program is designed to be an entertaining

way to teach asthma management techniques

to a large number of children and their

parents who previously may have received

little, if any, patient education.

Asthma Awareness Day can benefit families

in a number of different ways. Families can:

• Learn to take an active role in managing

asthma.

• Decrease anxiety and feel in control,

even during acute episodes.

• Interact and share with other families

who are coping with the same problems.

• Take home patient education materials

that reinforce Asthma Awareness Day
objectives.

Ongoing asthma management requires an

initial investment of time and money, but

overall, it is safer and more cost-efficient

than relying solely on periodic, crisis

treatment.

While lack of financial resources and access

to health care can be major barriers to

asthma management for some families, it is

possible to use the program to assist them

with these issues. For example, companies

may be willing to support the event by

donating or providing discounts on products

that can be distributed to families during

Asthma Awareness Day.

Because several organizations and profes-

sionals may work together to conduct an

Asthma Awareness Day, the partnerships

developed could evolve into an informal

network of care and support for families.

We hope that through your efforts and those

of others across the country, hospitalizations

and mortality among our children will be

reduced by stimulation of active partnerships

among families, physicians, and other health

care providers. Together we can increase the

number of children with asthma who are

leading active lives.

Reduce the need for emergency care,

hospitalization, and lost time from school

and work.
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PART ONE:
How To Create an

Asthma Awareness Day

Holding a successful Asthma Awareness Day
requires careful planning, community in-

volvement, attention to detail, and contribu-

tions of both time and money. The commu-
nity should be involved in the planning

process from the beginning. Community
members can contribute ideas, time, materi-

als, and money. The following pages provide

suggestions about how to get started. The

size and scope of the event can be modified

to fit the time and resources available. Every

program need not be large scale.

Learn About Asthma in

Your Community

Learn as much as possible about asthma in

your community. You can start by asking for

information from voluntary asthma-related

organizations, such as the Allergy and

Asthma Network'Mothers of Asthmatics, Inc.,

American Lung Association, and Asthma and

Allergy Foundation of America. Find out

how many children and adults are affected

by asthma in your city. Ask local hospitals

how many children are hospitalized and

how many are seen in emergency rooms

because of asthma.

If possible, ask for figures broken out by

race/ethnic group, age, and school district.

This information can be useful in determin-

ing the needs of your community and

deciding who should be included in the

target audience. For example, if you find out

that one age group has a particularly high

hospitalization rate, you may want to target

children within that group.

Program planners in Baltimore and Washing-

ton were able to get information about the

number of children who have asthma from

the local school systems. Each school system

scanned its health records to develop a list

of students who had asthma.

Enlist Community
Support

To execute a large-scale asthma awareness

event, you may find it helpful to form a

coalition with a number of other organi-

zations, especially groups that have ties to

your target audience. Establishing these

relationships serves several purposes:

• Expands the pool of available resources

and extends responsibility.

• Reduces the likelihood of competitive

and duplicative efforts by the

organizations.

• Alleviates the possibility of overlooking

influential groups.

• Establishes relationships that may be

extended to other projects.

• Increases the base of expertise available

for planning and executing the event.

• Increases project credibility by having

recognized individuals who can improve

access to hard-to-reach audiences.



How To Reach African-American Organizations

Alpha Kappa Alpha Sorority

5656 South Stony Island Avenue
Chicago, IL 60637

(312) 684-1282

Alpha Phi Alpha Fraternity

2313 St. Paul Street

Baltimore, MD 21218

(410) 554-0040

Auxiliary to the National Medical
Association

1012 10th Street, NW
Washington, DC 20001

(202) 371-1674

Delta Sigma Theta Sorority

1707 New Hampshire Avenue, NW
Washington, DC 20009

(202) 986-2400

Jack and Jill of America
346 Commerce Street

Alexandria, VA 22314

(703) 683-9663

Kappa Alpha Psi Fraternity

2322-24 North Broad Street

Philadelphia, PA 19132

(215) 228-7184

The Links
1200 Massachusetts Avenue, NW
Washington, DC 20005-4501

(202) 842-8686

National Black Nurses Association

1012 10th Street, NW
Washington, DC 20001

(202) 393-6870

National Council of Negro Women
1001 G Street, NW
Washington, DC 20001

(202) 628-0015

National Medical Association

1012 10th Street, NW
Washington, DC 20001

(202) 347-1895

Omega Psi Phi Fraternity

2714 Georgia Avenue, NW
Washington, DC 20001

(202) 667-7158

Phi Beta Sigma Fraternity

145 Kennedy Street, NW
Washington, DC 20011-5294

(202) 726-5424

Sigma Gamma Rho Sorority

8800 South Stony Island Avenue
Chicago, IL 60617

(312) 873-9000

Sigma Pi Phi Fraternity

920 Broadway, Suite 703

New York, NY 10010

(212) 477-5550

Zeta Phi Beta Sorority

1734 New Hampshire Avenue, NW
Washington, DC 20009

(202) 387-3103

*

How To Reach Hispanic Organizations

Interamerican College of Physicians and
Surgeons
915 Broadway, Suite 1105

New York, NY 10010

(212) 777-3642

(800) 225-7084

National Association of Hispanic Nurses
1501 16th Street, NW
Washington, DC 20036

(202) 387-2477

National Council of La Raza
810 1st Street, NE
3rd Floor

Washington, DC 20002

(202) 289-1380

National Coalition of Hispanic Health and
Human Services Organizations (COSSMHO)
1501 16th Street, NW
Washington. DC 20036

(202) 387-5000



A variety of organizations, companies, and

agencies are potential sources of support for

conducting a successful Asthma Awareness

Day (see page 17). Some of them may be

sources of funding, materials, or equipment,

while others may provide volunteers, speak-

ers, publicity, facilities, or services. Voluntary

asthma-related organizations can contribute

greatly to the planning and execution of the

event.

Businesses, such as pharmaceutical compa-

nies, department stores, drug stores, printing

shops, banks, and other local firms, may
provide funds and services. Local branches

of civic organizations, such as the Urban

League, are often interested in supporting

programs that benefit the local community.

Radio and television stations, as well as

newspapers, can provide publicity for your

event and also may be willing to provide

financial support.

Local chapters of national African-American

service and social organizations may help

increase visibility of the project. Professionals

and students who are affiliated with African-

American sororities and fraternities also may
be interested in participating. It is easier to

develop a relationship with these organi-

zations if you already know a member who
could stimulate interest within the group and

have them contact you. If you do not know
anyone affiliated with the organization,

contact the national headquarters of the

group and try to obtain the name and tele-

phone number of an officer of a chapter in

your area.

Also consider contacting one of the more
than 100 Historically Black Colleges and

Universities (HBCUs). Students or faculty

may have an interest in participating in

health programs for minority children living

in urban areas.

Parent Teacher Associations (PTAs) and other

school service organizations may provide

assistance with fundraising and volunteers.

Community hospitals, clinics, health-related

departments of universities, and county

health departments are likely to be inter-

ested in supporting health promotion activi-

ties. Sometimes local housing agencies may
have funds for special projects involving

public housing residents, or they may be

able to assist with publicity about events.

Churches may provide facilities, volunteers,

and funds in some cases. Neighborhood

community centers also may provide facili-

ties and publicity.

Because the disease has the greatest impact

on inner-city African-American and Hispanic

children, you may want to make a special

effort to reach these audiences. Examples of

African-American and Hispanic organizations

are provided on page 8. In addition, there

are many active churches in the African-

American community, and church-related

activities, particularly those of the Catholic

church, can be useful for reaching Hispanics.

Local chapters of organizations for health

professionals may contribute support and

have members that may be interested in

becoming part of your coalition. Several of

these organizations, such as the National

Medical Association and National Black

Nurses Association, serve the needs of

minority physicians and nurses.

The members of the Interamerican College

of Physicians and Surgeons, the National

Association of Hispanic Nurses, the National

Council of La Raza (NCLR), and National

Coalition of Hispanic Health and Human
Services Organizations (COSSMHO) are all

potential sources of information about

professionals and organizations that may be

interested in participating in your event.

NCLR is the umbrella organization for more

than 100 Hispanic community-based groups.

COSSMHO represents the network of several

hundred organizations that focus on the

issues of Hispanic health and human ser-

vices. Information about how to contact

NCLR and COSSMHO is provided on page 8.
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Although most of the interested organi-

zations will likely have a focus on health,

children, minorities, or the community, some
companies whose products or services are

not directly related to your program may still

provide support. They may be interested in

enhancing their corporate image by assisting

with a public-service event, may have funds

that have been allocated for community-

service projects, or may want to attract the

attention of your target audience.

Develop Your Coalition

Networking is particularly important when
searching for support and developing a

coalition of participants. You can develop

your coalition by taking the following steps:

• Make a list of specific organizations and

individuals who are likely to be

interested in the project.

• Include individuals and groups that you

would like to involve but that you will

have to do a little research to find (i.e., a

bilingual physician who specializes in

treating asthma patients or a community
service organization that works with

African-American children).

• Ask people you know and the staff of

elected officials for the names of key

players in the community, such as

physicians, members of the clergy,

business people, and leaders of

organizations and agencies that focus on

the issues of children or minorities.

• Contact the local public health

department, community health center,

and community hospital to solicit

participation and get the names of others

who might help.

• Divide your list into two categories:

primary and secondary. The primary

group includes participants who should

be involved in the planning process.

The secondary group is composed of

individuals and organizations who may
donate funds or products but who have a

less active role in planning the event. Set

aside your secondary list until the

members of your primary group have

been contacted.

• Prioritize your list of organizations by
identifying groups or individuals whose
importance in the community makes

their participation a must; establish the

group's appropriateness for your

purpose; and list personal contacts within

organizations (when possible).

• Call an official within each primary

organization, such as the president or

program director, and invite him or her

to participate. Approach community

leaders in a way that conveys that you

would like to assist them in their efforts

to help the community. Share the

information you have collected about

asthma in your city to make the issue

more personal and "closer to home."

• Select a date, time, and location for the

initial planning meeting that is

convenient for most participants.

• Send each primary organization a formal

written invitation to your planning

meeting, as well as a "Contribution

Assessment Worksheet" (see page 19),

which they are asked to complete and

bring to the meeting. A sample letter

for soliciting cosponsors is provided on

page 18.

• Prepare to lead the planning meeting by

reviewing the information given on

pages 11 to 17 about the topics to be

discussed and decisions to be made.

r

:
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Hold a Planning Meeting

The groundwork for developing your asthma

awareness program will be laid during the

first meeting. The agenda for this meeting

should include opportunities to:

• Define goals and objectives.

• Define the target audience.

• Plan activities for the event.

• Develop a preliminary budget for the

day and discuss fundraising efforts.

• List other local or national

organizations that should be invited to

participate as sponsors of the event.

• Identify contribution(s) to be made by

each cosponsor.

Step 1—Define Your Goals and
Objectives

Decide what you would like an Asthma

Awareness Day to accomplish. Program goals

describe the overall change you hope to

achieve. Major goals for an Asthma Aware-

ness Day may be to increase awareness

about asthma in your community during the

year or to decrease the number of inner-city

minority children who are hospitalized

because of asthma. Objectives describe the

intermediate steps that must be taken to

achieve broader goals.

Objectives should be:

• Specific.

• Attainable.

• Prioritized to direct the allocation of

resources.

Measurable to assess progress towards

the goal.

• Time specific.

Defining the goals and objectives of your

program will help you plan and evaluate the

success of your Asthma Awareness Day. You

may wish to create your own objectives or

adopt one or more of the objectives listed on

page 12. Be sure the objectives you choose

match the broader goals of your program.

For example, if you decide that you want to

decrease the number of inner-city minority

children who are hospitalized because of

asthma, one step in achieving this goal might

be to increase the number of children who
recognize the factors that trigger their asthma

attacks.

Evaluation is important because proving

the success ofyour Asthma Awareness
Day will increase the likelihood that

sponsors will contribute to other asthma
education efforts. In order to measure the

success of your program, you may want to

compare the number of hospital admissions

within your target population before and

after implementation of your program. You
also can measure the success of your pro-

gram by testing to see if you have met some
or all of your objectives. For example, if you

choose to "increase the number of children

who recognize the factors that can trigger an

asthma attack," you can pretest the children

with a mail-in registration form and then test

the children again before they leave the

event.

For more detailed information

about program evaluation, please

refer to Resources for Program
Planning (see page 63).

11
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Possible Objectives for Asthma Awareness Day

• Improve recognition of asthma as a

potentially serious and chronic illness.

• Attract at least X number of children

to attend our Asthma Awareness Day.

• Attract at least X number of families to

attend our Asthma Awareness Day.

• Have the local paper publish a feature

article about asthma.

• Increase the number of children who
recognize the factors that trigger their

asthma attacks.

• Increase the number of parents and

family members who recognize the

early warning signs displayed by their

children.

• Increase the number of children who
can demonstrate the correct use of a

peak-flow meter.

• Increase the number of children who
have access to a peak-flow meter.

• Increase the number of parents and

children who discuss asthma openly

with their physicians and the school

nurse.

• Increase the number of children who
have at least X followup visits with

their physician during the next year.

• Increase the number of children who
comply with their physician's

prescription for use of medications

during the next year.

• Increase the number of parents and

children who have developed an

asthma management plan that allows

the children to take care of

themselves and participate in sports

and other school activities.

• Decrease the number of missed days

from school/work due to asthma.

.

c

Step 2—Define the Target Audience

The target audiences for the materials in this

kit are minority children who have asthma

and live in urban areas, their families, teach-

ers, and friends. You need to decide who the

specific target audience will be for your

Asthma Awareness Day. You may want to

include every child in your city who has

asthma. However, if you limit the number of

children, the event will be easier to manage,

and each child may be able to learn more.

To make this decision, discuss the informa-

tion that you gathered about children who
have asthma in your community, and answer

the following questions:

• How many people can your Asthma

Awareness Day accommodate?

• What age group would you like to target?

(Previous events have targeted

elementary school students, e.g., 4th

graders in public schools.)

• Would you like to appeal to a particular

ethnic group?

• Would you like to concentrate your

efforts on one geographic area of the

city?

_
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The success of a health promotion activity

can be greatly influenced by the amount of

sensitivity and respect given to a target

group's cultural and social characteristics.

There is a great deal of diversity among
minorities. Although most African Americans

and Hispanics were born in the United

States, there are many variations within the

groups. African Americans may have cultural

influences from Africa, South America, the

Caribbean, or other areas.

Hispanics are a highly diverse population

that includes Americans of Mexican, Puerto

Rican, Cuban, Central American, South

American, and other Spanish descent. Al-

though the term "Hispanic" is an identifier

used by the U.S. Census Bureau and many
others to refer to people of Spanish descent,

some members of this population prefer the

term "Latino," which reflects their Latin

American origin. These differences tend to

vary geographically and within subgroups.

Because of this diversity, be sure that

members of the target population par-

ticipate in the planning of your pro-

gram. Cultural influences can determine

how receptive people will be to your pro-

gram and for this reason have a tremendous

impact on how successful your program will

be.

After the initial planning meeting, learn more
about the designated target audience. It may
be helpful to explore some of the following

issues:

• Socioeconomic status.

• Languages spoken and/or read.

• Level of education and literacy.

• Access to health services.

• Health behaviors.

• Attitudinal barriers resulting from

negative experiences with mainstream

organizations.

Representatives from organizations serving

your target population and members of the

target population who are on your planning

committee may be able to offer significant

insight on some of these issues. For ex-

ample, you may find that target audience

members are more likely to attend events at

a local university than at a community
hospital.

In addition, you may want to hold a focus

group interview with members of your target

audience. During this type of interview you

can ask in-depth, open-ended questions to

gain insight into group knowledge, attitudes,

and health behaviors relating to asthma.

The information gathered can be used to

determine which patient education materials

you will distribute, how to structure the

components of the educational program,

how to interest people in the event, and

potential followup issues after the event has

ended. For example, if you find out that

your audience is largely economically disad-

vantaged, they may be unable to purchase

recommended asthma medications, monitor-

ing devices, and allergen-reducing products.

You may be able to help them obtain these

asthma management tools by negotiating

with a supplier for a donation or a dis-

counted rate on these items. You may
discover that some families are eligible for

types of assistance that they may not be

receiving. Hispanics from different countries

may not be aware of health services that are

available in the United States. You can

disseminate information about available

services and financial assistance during the

event.

13



Step 3—Plan Activities for the Event

The educational and entertainment activities

you select for your Asthma Awareness Day
should be exciting and interesting enough to

attract target audience members while

achieving the objectives set for the event.

Ask meeting participants for suggestions.

You may want to limit the number of differ-

ent activities to keep logistical arrangements

as simple as possible.

The educational component of the program

can include such features as health fair

exhibits, presentations, demonstrations, and

puppet shows. Descriptions of possible

event activities are included in this kit

(see Sample Program, page 20; Successful

Activities in Other Cities, page 21; and Other

Asthma Awareness Activities, page 23). You
may want to distribute copies of these

materials at your planning meeting to gener-

ate additional ideas.

Step 4—Develop a Preliminary

Budget and Discuss
Fundraising Efforts

A preliminary budget will help you set goals

for your fundraising efforts. In addition,

planning ahead may enable you to cut costs.

For example, you can mail promotional

materials at a lower bulk rate if you have

enough time to mail them well in advance of

Issues To Consider When Developing the

Educational Program

• Many misconceptions exist about

asthma, such as beliefs that it is

psychosomatic or that children will

just outgrow it. These types of

misconceptions can lead to a

tendency to minimize the seriousness

of the disease.

• Many families have received little

asthma education, if any. They may
not be aware of the need for

environmental control of potential

triggers of asthma attacks, such as

smoking, house dust mites, and

cockroaches.

• Many people rely primarily on over-

the-counter drugs to relieve symptoms

and do not know how to properly use

prescription asthma medications and

devices.

• Minority populations are more likely

to receive treatment from emergency

rooms and outpatient services in

inner-city hospitals, a number of

which have been closed in recent

years. This means that some families

may have limited access even to

emergency care.

• A disproportionate number of

minorities have little or no health

insurance. Individuals relying on

public insurance face barriers to care

because many providers are reluctant

to accept low payment schedules or

to deal with reimbursement problems.

• Families may not have access to

cultural- and language-compatible

physicians and patient education

materials. Some people may speak

English but may not be able to read it.

Language barriers affect not only

patient education but the ability to

understand and utilize available

services.

c

c
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the event. Printers charge less for jobs that

do not have a rush turnaround time.

This kit includes a sample Asthma Awareness

Day Budget (see page 26), which gives a

general outline of the type of costs you can

expect to incur. The actual costs will vary

according to the type of activities you in-

clude in the program and from one commu-
nity to the next.

There are a number of different ways to

raise money for your event.

Cosponsors. Your organization and mem-
bers of your coalition can conduct

fundraising activities, such as those described

on pages 23 and 24. You also may consider

charging organizations and companies a fee

to exhibit during the health-fair portion of

your event.

In-Kind Services. When considering

fundraising efforts, think not only of possible

sources of monetary support but also in-kind

services. Organizations that cannot give

funds may donate the use of facilities,

equipment, or labor. Some companies that

produce asthma products may be willing to

donate items.

Ask an allergist or pulmonologist in the

community for referrals to representatives of

companies who might be able to arrange for

this type of support. Offer to acknowledge

the contributions of all businesses and

cosponsors on your promotional brochures

and flyers.

Local Groups. Most communities have little

or no written information about which local

groups may provide support. Networking,

therefore, is particularly important when
searching for support at the local level. To
learn about possible sources, contact others

who are interested in health and community

affairs and consult directors of similar pro-

grams, local chapters of the Chamber of

Commerce, local government agencies,

United Way chapters, community founda-

tions, and hospitals and clinics.

Foundations. Foundations are another

possible source of funds. There are three

major kinds of foundations: private, commu-
nity, and corporate. Foundations may restrict

their funds to very specific projects or, quite

commonly, to a certain geographic area.

The Foundation Center provides comprehen-

sive information about major foundations

and publishes a number of directories that

you may find useful. Some of these directo-

ries may be available at a local library.

Among the Foundation Center's many
publications is a directory called National

Guide to Funding in Health, which lists

foundations and corporations that have

stated or demonstrated a commitment to

funding nonprofit organizations in the field

of health. For information about cost and

availability of this publication and others

offered by this organization, you may write

to the Foundation Center, 79 Fifth Avenue,

New York, NY 10003 or call (800) 424-9836.

Step 5—List Other Local

Organizations

Asking participants to list other community

members who have links to the target

audience or who would be interested in

contributing to an Asthma Awareness Day
will enhance your event and may prevent

the exclusion of important community

participants.

Step 6—Identify Contribution(s)

To Be Made by Each
Cosponsor

Review the completed Contribution Assess-

ment Worksheets (see page 19) that partici-

pants were asked to bring to the meeting.

Have extra copies on hand to distribute to

those who may have forgotten to bring

them.
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Discuss what each cosponsor can contribute

and how they can work together to organize

an asthma awareness event that will meet

the objectives outlined by the group. Con-

sider what elements are missing and deter-

mine how to fill the gaps.

Ask for a specific commitment from each

participant. Someone may know a local

celebrity whom they can ask to attend and

help promote the event. Another person may
take responsibility for organizing a particular

activity. One organization may be able to

assist by lining up a certain number of

volunteers who will help on the day of the

event. Another organization may take re-

sponsibility for fundraising.

Because so many details are involved in

conducting a program of this type, you may
want to consider forming a coordinating

committee to manage the various aspects of

the event. After your participating groups

complete the Contribution Assessment

Worksheets, have the organizations designate

appropriate representatives for positions on
the committee to manage one or more areas

of the project. Among the areas that may
need to be covered are program planning,

community promotion, budgeting,

fundraising, logistics, volunteer recruitment

and supervision, and media relations. Involv-

ing the different groups in this way may help

the community organizations realize that

their contributions and presence are espe-

cially important to the success of the project.

If you decide to form a coordinating commit-

tee, select one individual who is able to

manage a project of this kind to act as the

chairperson. A person with health promotion

experience would be especially good.

Although each representative named as a

coordinator will be given certain responsi-

bilities, ultimately the chairperson will be

responsible for the execution of the project.

Possible Committee Assignments

Chairperson:

Program Coordinator:

Budget Coordinator:

Logistics Coordinator:

Fundraising Coordinator:

Publicity Coordinator:

Media Spokesperson:

Community Liaison:

Volunteer Coordinator:

Oversees the project, monitors the progress of the individual

coordinators, and supervises meetings.

Plans the educational activities for the event.

Manages the financial resources and expenditures.

Coordinates arrangements for the event site, such as equip-

ment, displays, transportation, and security.

Solicits monetary, service, and product donations from corpo-

rations, foundations, and local businesses; plans fundraising

activities.

Writes announcements, press releases, and presentations;

arranges for media coverage and interviews, if necessary.

Responds to interview questions from the media; must be

knowledgeable about asthma and new developments in

asthma research (see page 44 for more details).

Uses contacts in the community to create interest and pro-

mote the event.

Recruits and oversees volunteers.
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The necessity of a separate coordinator for

each task depends on the size of your event

and the amount of time you and your plan-

ning committee have to spend on the

project. It is possible to execute the event

without coordinators, if someone is able to

devote enough time to the project. Previous

events have been planned and executed by

one person working full-time for approxi-

mately 3 months.

If you would like additional

information about community
program planning, please refer to

Resources for Program Planning

(see page 63).

Potential Supporters of an
Asthma Awareness Event

Voluntary Asthma-Related Organizations

Allergy and Asthma Network-Mothers of

Asthmatics, Inc. (AAN-MA)
American Lung Association (ALA)

Asthma and Allergy Foundation of America

(AAFA)

Local Chapters of Associations for Health
Professionals

American Academy of Allergy Asthma and

Immunology (AAAAI)

American Academy of Family Physicians

(AAFP)

American Academy of Pediatrics (AAP)

American Association of Respiratory Care

(AARC)
American College of Allergy Asthma and

Immunology (ACAAI)

Interamerican College of Physicians and

Surgeons*

National Association of Hispanic Nurses*

National Black Nurses Association (NBNA)**

National Medical Association (NMA)**

Public Health Professionals and Agencies
Educators and officials from the public health

department

Educators and students from schools of public

health

School nurses

Health-Related Facilities and Companies
Community, health centers and clinics

Drug stores

Health insurance companies
Hospitals and medical schools

Pharmaceutical companies and health product

distributors

also a Hispanic organization

also an African-American organization

Nonhealth Institutions and Companies
Churches, fraternal orders, and community

clubs

Colleges, including HBCUs
Corporations and local businesses, such as

printing companies

Local government agencies, such as the

department of recreation

Newspapers, television affiliates, and radio

stations

Public school systems

Local Organizations That Focus on
Children and/or the Inner City

4H Program
Boys and Girls Clubs, YMCAs, and YWCAs
PTAs

Urban League

Local Chapters of African-American
Social/Community Service Organizations
Auxiliary to the National Medical Association

Fraternities, such as Alpha Phi Alpha, Kappa
Alpha Psi, Omega Psi Phi, Phi Beta Sigma,

and Sigma Pi Phi

National Council of Negro Women
Service clubs, such as Jack and Jill of America

and The Links

Sororities, such as Alpha Kappa Alpha, Delta

Sigma Theta, Sigma Gamma Rho, and Zeta

Phi Beta

Community Affiliates of National

Hispanic Organizations
National Coalition of Hispanic Health and

Human Services Organizations (COSSMHO)
National Council of La Raza

J
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Cosponsor Solicitation Letter With a

Focus on Minority Issues

(name ofpotential cosponsor and inside address)

Dear
,

We invite (name ofpotential cosponsor) to become partners in the effort to increase community

awareness about asthma. Please join us for the first planning meeting at (time) am/pm on (day of

the week, month, date, and year). It will be held at (street address of meeting location).

Asthma is a chronic respiratory condition that affects approximately 4 million children in the

United States. Tragically, more and more children, especially African-American and Hispanic

children in the inner city, are developing asthma and requiring hospitalization; some are dying.

With proper patient education and medical care, these children can lead normal lives, and costly

emergency hospitalizations can largely be avoided.

Minorities living in urban areas seem to be at particular risk for developing asthma. African

Americans and Hispanics are hospitalized due to asthma at disproportionately higher rates than

whites. African Americans are two to three times as likely to die from asthma as are whites.

Other than injuries, asthma is the number one cause of childhood admissions to the hospital.

Asthma is also a leading cause of absences from school. This situation puts these children not

only at a disadvantage physically but educationally as well. Furthermore, when a child is too sick

to go to school, a parent usually has to stay home from work to take care of the child. A recent

study found that school absenteeism costs an estimated $1 billion in lost productivity for parents

of asthmatic children. Frequently feeling sick and unable to do things that other children can do

may eventually affect a child's self-esteem.

In an effort to reverse the negative impact that asthma may be having on the lives of children

and families in your community, the (name ofyour organization) is organizing an educational

event called Asthma Awareness Day for Family and Friends. This educational program is

designed to provide children a fun way to learn how they can take better care of themselves and

not be limited by asthma. Parents learn how to manage the child's asthma and avoid emergency

room treatment and hospitalizations.

We hope that we can count on (name ofpotential cosponsor) for support. Please think about the

type of assistance you may be able to provide (funding, volunteers, materials, exhibits, facilities,

etc.) and fill out the enclosed "Contribution Assessment Worksheet." Please remember to bring

this worksheet with you to the planning meeting.

We look forward to seeing you on (date ofmeeting) to begin planning Asthma Awareness Day.

Please contact me if further information is needed or if you would like to participate but cannot

attend the initial planning meeting. My telephone number is (telephone number).

(signature block)

Enclosure
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Asthma Awareness Day for Family and Friends

Contribution Assessment Worksheet

My organization will:

exhibit

provide information, pamphlets,

and/or other materials on asthma

and allergies

provide volunteers to help in

planning and implementation

provide the facility/equipment

contribute funding

organize and conduct asthma-

related games and educational

activities for children, for example:

provide food items, for example:

provide other give-aways, for

example:

other ideas, for example:

organize and conduct demonstra-

tions or workshops for parents

and adults, for example:

provide special space require-

ments/equipment/supplies :

Number of staff members and volunteers

from your organization who will attend/

participate



Opening Ceremony

Sample Program

Special Thanks!
I

FAMILY ASTHMA
AWARENESS DAY

Ball Room - 2nd Floor

2:00 to 2:30 p.m.

Moderator

Lisa Colagrossi
WKYC-TV / Channel 3

Welcome/Remarks

Karen K. Butler
Commissioner. Division of Health

City of Cleveland. Ohio

Overview of Asthma

Carolyn M. Kercsmar, M.D.
Director. Children's Asthma Center

Rainbow Babies and Childrens Hospital

An Overview of Allergy

Velma Paschall, M.D.
Division of Allergy and Immunology

Rainbow Babies and Childrens Hospital

Asthma Research Working for You

Lawrence Prograis, Jr., M.D.
Deputy Director. Division of Allergy.

Immunology and Transplantation

National Institute of Allergy and Infectious

Diseases/NIH

A Personal View of Asthma

Cody Risien

Former Cleveland Browns offensive lineman

DRAWING FOR DOOR PRIZES

We would like to thank the following

pharmaceutical companies for their

generous funding of this event:

• Allen and Hanbury's,

Division of Glaxo

• Fisons Pharmaceuticals

• Shering Laboratories

• 3M Riker

We would also like to thank the following

companies for their donations of prizes:

• Dura Pharmaceuticals

• Forest Pharmaceuticals/UAD

• HealthScan Products, Inc.

Sunday, November 15, 1992

2:00 p.m. to 4:30 p.m.

Thwing Center

Case Western Reserve University

Cleveland, Ohio

Sponsored by:

Rainbow Babies and Childrens Hospital

Case Western Reserve University

School of Medicine

In Cooperation With:

National Institute of Allergy and Infectious

Disease. NIH

American Lung Association of Northern Ohio

WKYC-TV, Channel 3

Cleveland Department of Health

ASTHMA HEALTH FAIR

20

FIRST FLOOR ATRIUM

2:30 to 4:30 p.m.

Booth 1

• Asthma Foundation of America

Support Group

Find out more about asthma, school

asthma management card, and our local

support group. Staffed by

parents of children with asthma.

Booth 2

• Living with Allergy

Talk to an allergist physician and nurse

from Rainbow about allergies and how
to control them.

Booths 3 through 6

• Allen and Hanburys, Division of Glaxo

• Fisons Pharmaceuticals

• Shering Laboratories

• 3M Riker

These pharmaceutical companies are

our financial sponsors and have displays

about the asthma and allergy medica-

tions you probably use as well as general

information about asthma Please stop

by to pick up valuable information

and thank them for their generous
contributions.

Coatcheck in hallway near elevator and
stairs. We are not responsible for lost

or stolen articles.

REFRESHMENTS AVAILABLE

SECOND FLOOR

Location: Meeting Room A

• Metered Dose Inhalers and
Spacer Devices

Case Western Reserve University

medical students will demonstrate the

correct way to use inhalers and explain

how spacer devices can help. An asthma
physician from Rainbow will be available

to answer your questions.

Location: Meeting Room B

• Aerosol Equipment/Nebulizers

Rainbow's Pediatric Respiratory Therapist

and Northcoast Oxygen will have a display

of different types of aerosol machines,

nebulizers and explain how to care for

and maintain your equipment at home

Location: 1914 Lounge

• Magic Show with Manny Sperling from
Magic Concepts

Magic Show Times: 2:30 pm
3 00 pm.
3 30pm
4:00 p m

REGISTRATION TABLE (Main Halfway)

Stop by to check in and pick up your free prizes

THIRD FLOOR

Location: Spartan Room

Puppet Show

Puppet Show by the American Lung
Association of Northern Ohio (ALAND),

information on ALANO's sponsored
asthma camp program. Asthma Sum-
mer Games and general information

about asthma.

Puppet Show Times: 2:45 p.m.

3:15 p.m.

3:45 p.

m

Location: Meeting Room D

• Peak Flow Meters

Case Western Reserve University

medical students will demonstrate how
to use a peak flow meter and explain

how it can be used to monitor asthma

at home An Asthma physician from

Rainbow will be available to answer
your questions.

Location: Lounge

• Spirometry

Children and adults with asthma

can perform simple spirometry -

a breathing test to measure how
asthma affects your lung function.



Successful Activities in

Other Cities

medication released by the inhaler long

enough for it to be inhaled in one or two

slow deep breaths.)

Each of the activities described below has

been part of a successful Asthma Awareness

Day in one or more cities in the United

States. Choose a mix of activities that will be

educational and entertaining.

Health Fair

A health fair can incorporate many valuable

lessons for children who have asthma and

their parents, friends, and teach-

ers. Invite participation from a

variety of vendors and educa-

tional associations. Check the list

of Asthma Resource Organizations

on page 65 for likely participants.

Some exhibitors use live entertain-

ment as a teaching tool. Others

distribute educational materials or

have videotapes or interactive video

terminals.

Asthma-Related Activities

Set up locations for each of the fol-

lowing activities:

• Demonstrate and allow children to

practice the correct use of a peak-flow

meter—a device that measures how well

air moves out of the lungs.

• Allow children and adults to perform

spirometry—a breathing test to

measure how asthma affects lung

function.

• Demonstrate the correct way to use

metered dose inhalers (inhalers) and

explain how spacer devices (spacers)

can help. (A spacer is a holding chamber
that attaches to an inhaler. It makes it

easier to use an inhaler by holding the

Display different types of aerosol

machines and nebulizers and explain

how to care for and maintain such

equipment at home. (Aerosol machines

and nebulizers allow people with asthma

to inhale the correct amount of medicine

in the form of a mist.)

Captain America, a superhero

who fights asthma, gives

pamphlets to children at Howard

University's Asthma Awareness

Day.

• Demonstrate breathing and relaxation

techniques.

• Display allergen control techniques.

Children also may enjoy a visit with Captain

America, a superhero who fights asthma.

Contact Allen & Hanburys, Division of Glaxo

Inc., Five Moore Drive, Research Triangle

Park, NC 27709, (919) 248-2100 or see page

65 for more information.
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A volunteer demonstrates

how to use a peak-flow

meter.

Puppet Show

The Kids on the Block, Inc., is an organiza-

tion that has developed puppet shows to

increase understanding and acceptance of

those with chronic illnesses or disabilities.

The organization supplies puppets, props,

scripts, audiocassettes, followup materials,

resource suggestions, a training guide, and

the continued support and counsel of the

national company. The puppet show about

asthma is called "Asthma Amigos."

The Kids on the Block, Inc., main-

tains a nationwide directory of

organizations who are prepared to

do presentations in your area. For

more information, contact The Kids

on the Block, Inc., 9385-C Gerwig

Lane, Columbia, MD 21046, (800) 368

KIDS (also see page 67).

Clowns and Magicians

Professional clowns and magicians can

provide entertainment and hold the

children's interest by sculpting balloons,

painting faces, miming, telling jokes, and

doing magic tricks. Look under "Clowns,"

"Magicians," or "Party and Event Planning"

in the Yellow Pages of your local

telephone directoiy. Ask for refer-

ences and/or watch the clowns and

magicians perform to be sure that you

are dealing with a reputable company.

Demonstrations

Demonstrations by local artists can be

inexpensive, entertaining, and easy to

arrange. The local Parks and Recreation

Department may sponsor a dance com-

pany that may be willing to perform or a

local martial arts school may bring students

to demonstrate their skills.

A demonstration by local emergency per-

sonnel may be entertaining as well as

educational. You may be able to arrange for

an ambulance visit by emergency medical

technicians (EMTs). The children can learn

about the equipment routinely used by an

EMT to assist a person who is having an

asthma attack.

In addition to entertaining kids,

College Clowns show how an asthma

attack affects the body.
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Other Asthma
Awareness Activities

Your organization can do many kinds of

activities alone or in cooperation with other

groups to increase awareness about asthma.

Many of the activities can be used to raise

money for your Asthma Awareness Day
event. The activities listed below will work

in a variety of community locations. The

remainder are divided by recommended
setting. Feel free to change or combine the

activities to meet your local needs.

• Ask your local chapters of the American

Lung Association (ALA) or the Asthma

and Allergy Foundation of America

(AAFA) to plan programs or seminars for

your organization.

• Ask a health professional to talk to your

group about asthma. Tell him or her you

want to know about factors that trigger

asthma attacks, management of asthma,

and research advances. A local hospital,

the American Academy of Allergy

Asthma and Immunology, or the

American College of Chest Physicians

may be able to recommend a speaker.

• Talk to your local hospital to see if it has

a community education program that

could include asthma as a topic.

• Suggest that your organization hold a

breakfast for local employers, religious

leaders, or media representatives, and

ask them to cosponsor activities with

you.

• Hold health fairs at community centers,

churches, and schools. Include an exhibit

about asthma.

• Publish asthma information in

organization newsletters or magazines,

using materials from this kit. Include

information about local resources.

• Form an African-American outreach

committee to distribute materials to local

African-American organizations and

merchants.

• Display or distribute asthma education

materials at your public library.

• Contact recreation centers about putting

on programs or distributing materials.

• Hold an Asthma Awareness "pot luck

supper." Invite a patient and/or expert

to talk about asthma in minority children.

• Organize an ethnic food festival selling

foods without allergens.

• Conduct an Asthma Awareness bake sale.

Consider the ingredients that might

trigger an asthma attack and bake

without them. Profits can be used to help

pay for an Asthma Awareness Day. You
can place posters listing information

about asthma behind the sale tables,

distribute asthma education materials,

and borrow a videotape about asthma

from your local library to play during the

sale.

• Organize a local boat ride for Asthma

Awareness. Information about asthma

could be printed on the tickets. Materials

about asthma could be distributed upon
boarding. Volunteers from a local chapter

of the ALA or AAFA could arrange a

short presentation during dinner. Invite a

local celebrity as an added attraction.

Schools or Youth Programs

• Obtain copies of materials described in

Educational Programs and Teaching Aids

(see page 82). Distribute them to school

board members, principals, and teachers.
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• Ask the American Association of

Respiratory Care (AARC) to bring the

Peak Performance USA program to your

school. Contact AARC, 11030 Abies Lane,

Dallas, TX 75229-4593, (214) 243-2272

for more information.

• Ask the ALA to bring the Open Airways

for Schools program to your school. Call

the ALA at (800) LUNG-USA to reach the

local chapter and obtain additional

information.

• Contact Creative Health Concepts, Inc.,

to arrange to have Huff and Puff, an

educational program for children 4 to 8

years of age and their parents, come to

your community. The address and

telephone number are: P.O. Box 7421,

Springfield, IL 62791-7421,

(217) 546-5189.

• Conduct an Asthma Awareness car wash.

Profits can be used to help pay for an

Asthma Awareness Day. You can place

information about asthma on nearby

walls or at a table where people can

pick it up and take it home.

• Make arrangements with a school to hold

a sporting event or band concert to raise

money for Asthma Awareness Day. Some
schools have concession stands at

football games; the money earned during

one game could be targeted to Asthma

Awareness Day. You may need to work
with the PTA at your local high school to

make these arrangements.

Worksites

• Place posters about asthma on bulletin

boards in office lunchrooms or corridors.

• Ask school clubs or art classes to design

and construct banners or portable

exhibits for use at community events.

Display the exhibit at schools,

community centers, churches, health

centers, and offices.

• Hold an asthma poster contest (for

students) offering donated prizes.

Display entries at Asthma Awareness Day
or in a mall, community center, library,

local airport, or other public place.

• Hold contests for "raps" about asthma in

minority children. Local radio or TV
stations can help promote the contest,

attend with a live remote, and play the

winning entries.

• Place information about asthma on

electronic bulletin boards.

• Reprint information about asthma and

distribute it to coworkers.

• Hold a brown bag lunch about asthma.

Invite a patient and his/her doctor to

discuss their experiences. Borrow a

videotape about asthma from your local

library to show during the brown bag

lunch.

• Ask unions to distribute asthma

awareness materials to members.

• Ask employers to include information

about asthma in paycheck envelopes.

• Hold an Asthma Awareness dance at a

local community center. Include a dance

contest to raise money and awareness.

The dance could be combined with the

rap contest by having rappers judged by

an applause meter.

Churches

• Encourage religious leaders to promote

asthma awareness and its potential

effects on minority families. Ask

churches to include articles in their
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newsletters or to distribute brochures

after services or social events.

• Consider the ideas at the top of this list.

Many of these ideas are ideal for the

church setting.

Retail Outlets

• Hold a health fair with other

organizations at a shopping mall or office

building. Ask the local chapter of the

ALA or AAFA for information on how to

get things started.

• Ask merchants to display posters and

tent cards, use bag stuffers for customers,

or include an asthma awareness message

on store receipts. Encourage merchants

to distribute materials about asthma in

children.

Print Media

• Ask newspapers and newsletters to

publish public service print

advertisements, articles, or editorials.

• Submit some ideas for local stories about

asthma in minority children to

newspaper editors and to freelance

health writers and offer your group as an

informative source.

• Ask the calendar editors of local

newspapers to run a brief announcement

of the location, date, and time of your

special event.

• Write a news release, op-ed piece, or

letter to the editor to announce your

new program (see How To Promote the

Event and Work With the Media,

page 43).

Broadcast Media

• Provide radio announcers with the public

service announcements in this kit (see

page 51).

• Ask a local cable TV station to help you

produce a program about asthma in

minority children. After the broadcast,

use the videotape in community

programs.

• Meet with public service directors of

television stations, including cable

television, to discuss the importance of

asthma detection and followup care for

their viewers. Ask for help in producing

local public service messages stressing

the need for followup care.

• Arrange for an asthma expert or

someone who represents your program

to appear on a television or radio talk

show.

• Ask producers of radio call-in shows and

television public affairs shows to feature

asthma; offer to provide background

information, sample questions and

answers, and someone to be

interviewed.

• Arrange to tape a "community calendar"

spot for television stations or cable

television outlets to promote your special

events and activities.

• Encourage producers of television

magazine shows to produce segments on

asthma in inner-city children.

• Work with public service or public affairs

directors to develop on-air editorials

about asthma and inner-city children.
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Asthma Awareness Day
Sample Budget

Postage for mailing promotional brochure

3,000 @ $.32 each $ 960

Facility

Rental $ 600

Setup $ 100

Cleanup $ 100

Transportation

From public transportation dropoff to site $ 170

Parking

150 cars @ $4.00 each $ 600

Food and beverages (for 350 people) $ 800

Audiovisual equipment $ 300

Signage $ 100

Entertainment (magician) $ 350

Giveaways

Fanny packs (350 @ $3.50)
"

$ 1,225

Painter's caps (350 @ $1.58) $ 553

Door prize $ 100

Filters for spirometer $ 200

Staff time $ 400

Photographer $ 125

Artist (10 hours @ $25.00/hour) $ 250

Printing (flyers and posters) $ 1,200

Decorations (balloons) $ 45

Staff coat room, day of event $ 48

Total Estimated Cost $ 8,226
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PART TWO:
How To Manage Logistical
Arrangements for the Event

Conducting an event that a large number of

people will attend requires careful planning

and attention to detail. The following pages

include suggestions that will help you

organize an Asthma Awareness Day in your

city.

Develop a Timeline

Develop a timeline to help you think

through the entire planning process. Numer-

ous tasks need to be performed while

preparing for an Asthma Awareness Day.

Many of these tasks must be completed

concurrently, and you may have a number
of people working on the project simulta-

neously. It will be easier to coordinate the

efforts of volunteers and sponsors if you

have a timeline that lists the many tasks and

includes deadlines so that each task is

completed on time.

In order to assist you in thinking through the

various steps, a sample Event Management
Timeline is included on pages 33 and 34.

Set the Date

Choose a date that allows enough time for

proper planning. Six or more months for

planning is optimal. If you don't have that

much time, hold the first planning meeting

as soon as possible and form a coordinating

committee to manage various aspects of the

event. If you have to rush, you may have to

pay more for vendor services, and you may
not be able to use the location of choice or

adequately promote the event. Be careful to

consider the needs of the target audience

and the needs of other important partici-

pants, e.g., the school system.

Helpful Hints for Choosing a

Date and Location

/ Check the community calendar to select a

date that will not conflict with other

community activities.

/ Choose a site that is easily accessible to

most of the people you are inviting to

attend the event. If public transportation is

not available, plan group transportation to

the event.

/ To take advantage of interest and need,

hold the event during allergy season,

when more people with asthma have

difficulty controlling their symptoms.

Select a Convenient

Location

Selecting a convenient and accommodating

location for your Asthma Awareness Day is

critical to the success of the event. Consider

using a school auditorium, clinic or hospital

auditorium, stadium, theater, recreation area,

or community center. Many of these are

available free of charge. A local college

campus may be an excellent choice because

visiting a college campus at an early age

may help children cultivate an interest in

higher education. Keep the following criteria
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in mind as you search your community for

an appropriate location. The site should be:

• Attractive to target audience members.

• Comfortable and safe.

• Available free or at a minimal charge.

• Able to accommodate the number of

people you are expecting and the types

of activities you are planning.

• Accessible by public transportation and

close to the homes of your target

audience (if you are not providing

transportation).

• Close to inexpensive and ample public

parking.

If you choose to hold your Asthma Aware-

ness Day outside, remember to have an

alternate plan in case of bad weather.

Work With the School

District

Call the Superintendent of your local school

system to explain that you are planning an

Asthma Awareness Day and would like to

work together. Send the Superintendent a

brief description of the program you envi-

sion and a copy of the Fact Sheet About

Asthma: A Special Problem for Inner-City

Minority Children (see page 57). Call back or

set up an appointment to discuss school

participation.

Ask the Superintendent or a representative

to attend the initial planning meeting. During

the meeting, determine the role that the

local schools will play based on the target

audience in your city and the goals and

objectives you have set.

To help plan Asthma Awareness Day, school

nurses may be able to scan health records to

find out how many students have asthma

and to identify students who would benefit

from attending the event. School officials can

promote or organize a field trip to Asthma

Awareness Day.

You also can discuss other ways that the

school system can contribute to asthma

awareness. School boards can incorporate

asthma into the health education or science

curriculum. Teachers can develop lesson

plans about asthma or use the materials

referenced in Educational Programs and

Teaching Aids (see page 82). School health

offices can keep peak-flow meters on hand,

so that students can stop by to test their

breathing during the school day. For other

ideas, see the Schools or Youth Programs list

in Other Asthma Awareness Activities,

page 23.

Ask the School To Organize a Field

Trip to Asthma Awareness Day

One way to ensure that a large number of

students who have asthma attend Asthma

Awareness Day is to hold the event during

school hours and use school buses to trans-

port students. This approach requires a close

collaboration between event planners and

school administrators but is worthwhile

because of the large number of students who
will benefit. One disadvantage is that many
parents may not be able to attend during the

work week. Parents may be able to re-

arrange their schedules if you provide

sufficient advance notice and explain the

significance of their participation. Discuss

with school administrators the things that

need to be done:

Identify Students Who Have Asthma. Ask

the school nurses to scan health records to

identify the students who will attend the

event.

>
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Obtain Permission From Parents. Ask

parents to sign a permission slip allowing

students to take a field trip (see sample

Permission Slip, page 38). Include an invita-

tion to parents to act as chaperones for the

field trip. Encourage parents and siblings to

attend.

Plan Transportation To and From the

Event. Contact the Director of School Trans-

portation to make arrangements. If the timing

is right, it may be possible to use school

buses and school bus drivers to transport

students to and from the event. If not, you

may need to charter a bus through a local bus

company. Ask the company to provide the

service free of charge in exchange for an

advertisement in the printed Asthma Aware-

ness Day program.

Prepare Students for the Event. Select

materials from the Educational Programs and

Teaching Aids (see page 82) section that will

help teachers prepare a lesson plan about

asthma. This preparation will enhance student

understanding and appreciation for the

activities that are scheduled for Asthma

Awareness Day. In addition, the classmates of

the students who have asthma will gain an

understanding of the disease. Ask teachers to

develop lesson plans about asthma after the

event as well. Students who attend Asthma

Awareness Day may be encouraged to talk

about their personal experiences or what they

learned during the event. Please refer to

Educational Materials and Programs About

Asthma (see page 69) to locate materials that

children can take home to parents who
couldn't attend the event.

Work With the City

Call the Mayor's office to discuss the need for

an Asthma Awareness Day. Send the Fact

Sheet About Asthma: A Special Problem for

Inner-City Minority Children (see page 57)

and follow up with a second call to invite the

Mayor or a representative from the Mayor's

office to attend the initial planning meeting.

You may be able to generate media attention

by having the Mayor, Health Commissioner,

congressional representative, or other inter-

ested officials speak or attend Asthma

Awareness Day. Develop a proclamation

(see sample Proclamation, page 56) and ask

the Mayor to declare that the date of your

event is officially Asthma Awareness Day for

your city. This could become an annual

event.

The Mayor's office may be able to direct you

to other city offices that need to be involved

in logistical arrangements for the event. For

example, you may work with the Fire

Department to arrange for a demonstration

of city emergency equipment by emergency

personnel (see the sample Letter to the Fire

Chief, page 39). The Police Department may
be able to block off parking spaces for buses

or private vehicles that are transporting

people to the event. The Transit Authority

may be able to supply maps and directions

to the event location. Ask site managers

whether you need to hire police officers or

other security personnel.

Enlist Volunteers

Committed volunteers can make a vital

contribution to any asthma awareness event.

You can contact local chapters of the Allergy

and Asthma Network-Mothers of Asthmatics,

Inc., the American Lung Association, and the

Asthma and Allergy Foundation of America

to ask if they can find members who will

volunteer. Some communities have volunteer

bureaus that might assist in identifying

individuals who could help. You also may be

able to recruit students at nearby medical,

nursing, and public health schools, colleges,

or community colleges. Contact the Dean of

Students to make arrangements. Ask if the

school has a community outreach or volun-

teer placement program. If not, place volun-

teer signup sheets in strategic locations

(student lounge, library, cafeteria, etc.).
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Volunteers may be able to help in a number
of different ways. Consider the skill level

and time commitment of each volunteer and

assign tasks accordingly. It may help to

make a list of what needs to be accom-

plished before and on the day of the event

(see sample Event Management Timeline,

pages 33 and 34 for ideas).

Students studying public health education

and community outreach may be able to

earn credit hours while helping to plan and

organize the event. Other volunteers may
only be willing to donate their time on the

day of the event. Medical school or nursing

students may be able to help demonstrate

the correct use of inhalers, spacer devices,

and peak-flow meters.

On the Day of the Event

Ask volunteers to arrive early for an orienta-

tion. Explain volunteer responsibilities and

walk them through the site. Provide a map
of the event site and a schedule of the day's

activities. Prepare signs that direct partici-

pants to activity locations, restrooms, and

buses.

Develop a volunteer schedule that explains

specifically where each volunteer should be

and what he or she should be doing during

Asthma Awareness Day. A sample Volunteer

Schedule is included on page 35 of this kit.

Plan the Menu

Food adds fun to all events and Asthma

Awareness Day is no exception. The only

difference is that food allergies can contrib-

ute to an asthma episode. Therefore, think

about the menu well in advance. Choose

foods that the children will enjoy, but re-

member to avoid ingredients that might

trigger an allergic reaction or asthma attack.

Provide a list of ingredients for all prepared

foods so that anyone with a food allergy will

know what items to avoid. This will help in

providing more fun food alternatives. If you
would like additional information about food

allergies, write to the National Institute of

Allergy and Infectious Diseases (NIAID). The
address is: NIAID (31/7A50), 31 Center

Drive, MSC 2520, Bethesda, MD 20892-2520.

Sample Menu

Turkey sandwich

Nut-free oatmeal cookie

Choice of apple, orange,

or banana

Apple juice

Stage the Opening
Ceremony

The opening ceremony will set the tone for

the day. Make participants feel welcome and

explain the purpose of Asthma Awareness

Day. Be sure to invite exciting speakers who
can present interesting information about

asthma and who can deliver an optimistic

message and elicit enthusiasm for the event.

Invite a Local Celebrity or V.I. P.

Participation by a local celebrity or commu-
nity leader will increase attendance and

captivate the audience. A celebrity who has

an interest in asthma or in children is most

likely to accept.

The easiest way to obtain the participation of

a celebrity is if someone organizing the

event has a personal friend or acquaintance

who is well-known. Often, local news
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people or congressional representatives will

be interested in participating and also will

help by giving publicity to the event. Call

the local television station and congressional

office to see how to best approach these

individuals to request their participation.

Telephone numbers should be listed in your

local telephone directory.

Select Talking Points and Speakers
Who Will Interest Your Audience

Consider the topics you would like to have

covered in your opening ceremony. You
may wish to include one or more of the

following points:

• Welcome to Asthma Awareness Day

• Introduction of Cosponsors

• Statement of the Problem

• Current Research Endeavors (make this

brief and simple)

• A Personal Case History

• Role of Family and Community

• Why We Are Here Today

• What We Will Do Today

• A Call To Action

Think about who would present the informa-

tion in a manner that will keep the attention

of the audience. Consider asking a promi-

nent physician, scientist, or person who has

contributed to the event and is, therefore,

expecting to have an opportunity to speak.

You may want to assign one topic or theme

to each speaker. Remind speakers to prepare

information that is appropriate for the ex-

pected audience. Ask one person to act as a

Master of Ceremonies to keep the program

moving. Keep the opening ceremony short,

so that the audience will be able to pay

attention to all speakers. Someone should

coordinate the content of the speeches to

avoid duplication of information between

speakers (see sample Remarks for Asthma

Awareness Day, pages 41 and 42).

Secure Audiovisual Equipment for

the Day

The use of audiovisual aids will make pre-

sentations more interesting (see page 80 for

a partial list of available materials). The
person who coordinates the content of the

speeches should ask each speaker if he or

she requires any special equipment. You will

need to make arrangements to rent or

borrow microphones and some sort of sound

system. You also may need a slide or over-

head projector and a screen.

The site you selected may be equipped with

audiovisual equipment, or you may be able

to borrow it from one of the cosponsoring

organizations. If not, you can rent such

equipment from audiovisual rental compa-

nies, listed in the Yellow Pages of your local

telephone directory.

Be sure a volunteer or staff member is

familiar with the equipment. Test the equip-

ment early on the day of the event. Have
extra bulbs, extension cords, etc. available. If

equipment is not working properly, make
arrangements to have it fixed. Have backup

equipment available.

Plan Event Activities

Logistical arrangements for Asthma Aware-

ness Day will vary depending on the combi-

nation of activities you have chosen (see

Successful Activities in Other Cities, page

21). No matter what you have decided on, it

is important to plan the day so that children

have enough time to enjoy all of the activi-

ties. Split the children into small groups, so

that each student will have ample opportu-
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nity to participate. You may want to try the

method employed by Howard University

during its most recent Asthma Awareness

Day:

• Upon arrival, students and chaperones

were divided into four groups. Each

person received a color-coded schedule

and ribbon. Each student followed his or

her schedule and rotated between

activities. A volunteer timekeeper at each

activity announced when it was time to

rotate.

trigger asthma (e.g., a vacuum cleaner, a

dehumidifier, or airtight covers for pillows

and mattresses) and others that are more fun

(e.g., a television or compact disc player).

Consider contacting organizations on the

Asthma Resource Organizations list (see page

65) to find out if they would be willing to

donate products that can be used as door

prizes or give-aways.

Consider Exhibitors'

Needs

• The schedule also served as a checklist.

A volunteer checked off each child's

schedule as he/she moved to the next

activity. In order to receive the give-

aways at the end of the day, each child

had to present a completed checklist.

This is one way to ensure that each child

has attended each activity and that

popular activities are not overcrowded.

Select Give-Aways and
Door Prizes

Give-aways and door prizes can be used to

add an element of fun, increase attendance,

achieve early registration, or reward partici-

pation. Give-aways can carry messages to

remind participants of the event or encour-

age a healthy behavior. For example, mes-

sages might be "Asthma Awareness Day

—

Breathe Easy" or "Be In Control—Asthma

Awareness Day." Give-aways are usually

items that can be produced inexpensively in

bulk quantities, for example, painter's caps,

pens, T-shirts, book marks, frisbees, buttons,

bags to carry materials from the exhibits, etc.

Door prizes should be more expensive in

order to attract interest. You only need to

have one or two items. Offering a combina-

tion of prizes might be appropriate—some
that can be used to help control factors that

Ask exhibitors how much exhibit space and

what kind of equipment they require. Ex-

hibitors may need tables, chairs, waste paper

baskets, and access to electrical outlets.

Exhibitors may need help to set up and

dismantle their exhibits. Select a few strong

volunteers for this duty. Smaller organi-

zations may not be able to attend the event

but may be interested in sending materials

for distribution to attendees. If possible, ask

a volunteer to set up a table for their display

and dissemination.

Select Handouts

Distribution of written materials is important

so that attendees can take home information

and be reminded of what they learned

during Asthma Awareness Day. When select-

ing materials, consider the ages and reading

abilities of the children. Also try to select

materials that are culturally appropriate for

your audience.

The information you provide should corre-

spond to the educational activities you have

selected. Handouts should be consistent with

the goals and objectives set during the first

planning meeting. For additional information

about selecting materials that can be used to

supplement the information provided at your

event, please refer to Educational Materials

and Programs About Asthma, page 69.

32



Event Management Timeline

6-12 Months Before the Event

'

Develop a list of potential cosponsors

in your community

Contact cosponsors to invite

participation

Call the Superintendent of the local

school system

Call the Mayor's office

Set date and find location for initial

planning meeting

Write an agenda for the planning

meeting

Write and mail letters to invite

cosponsors to attend planning meeting

Ask school systems for information

about the number of students who
have asthma

Obtain admissions information from

the local emergency room and

hospital

Hold planning meeting

Define goals and objectives

Develop a budget

Collect Contribution Assessment

Worksheets from cosponsors

Identify Committee Coordinators

Select date for Asthma Awareness Day
Confirm date with key people (e.g.,

school administrators, organizations

representatives, and V.I.P.s)

Select a location for Asthma

Awareness Day
Invite exhibitors to attend Asthma

Awareness Day

3-12 Months Before the Event

• Hold fundraising events

• Send letters to local retailers to raise

money
• Develop promotional brochure

3-4 Months Before the Event

Identify and contact speakers and

celebrity spokesperson(s)

Send formal invitations to speakers

Plan and coordinate speeches

Assess the need for audiovisual

equipment

Order audiovisual equipment

Work with exhibitors to plan for

shipment and delivery of exhibit

materials

Identify volunteers

Assign tasks to volunteers

Plan activities and games

Collect and review asthma education

materials

Contact and evaluate performances by

clowns

Hire clowns/entertainers

Contact Fire Chief to request

ambulance/fire truck demonstration

Develop mailing list to target audience

members
Print brochure

3 Months Before the Event

Mail brochure and post on appropriate

bulletin boards

Make arrangements for decorations for

the event, e.g., balloons

Contact caterers and order lunch for

participants

Order tables and chairs for lunch

Order tables and chairs for exhibitors

Order bulk quantities of the asthma

education materials that you would

like to distribute during Asthma

Awareness Day
Plan for traffic control/security

Plan round-trip transportation from the

school to the event*

If conducting the Asthma Awareness Day as a school, church, or community center field trip.
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Event Management Timeline (Cont'd.)

3-4 Weeks Before the Event

• Print directional signs for event

• Confirm arrangements for

decorations—balloons, etc.

• Order coffee and donuts for

volunteers

• Make arrangements for door prizes/

give-aways

• Send permission slips to parents*

• Prepare students for the event*

• Write press release

• Develop print and radio public service

announcements (PSAs) and distribute

to local media

• Print signs to advertise

• Make arrangements for the delivery

and setup of exhibit materials and for

return shipment

2 Weeks Before the Event

• Confirm traffic control/security

• Duplicate handouts for distribution at

Asthma Awareness Day
• Mail press release

1 Week Before the Event

• Call/confirm with media covering the

event

• Confirm arrangements with the caterer

• Confirm arrangements with speakers,

Master of Ceremonies, key exhibitors,

entertainers, Fire Chief, and

volunteers

• Confirm arrangements for delivery

and setup of exhibit materials

• Confirm transportation plans

One Day Before or On the Day of the

Event

• Hold an orientation for volunteers

• Decorate the event site

• Call/confirm with media covering the

event

• Call/confirm with caterer providing

lunch or refreshments

• Test audiovisual equipment

• Set up directional signs

• Set up coat racks and registration table

• Check to see if exhibit materials have

been set up properly

• Check restrooms

Day to Week After the Event

• Release event photo with caption to

media next day if no event coverage

was received

• Send out thank-you letters to

sponsors, celebrities, volunteers, etc.

• Write letters to the editors of local

newspapers

• Return any loaned or rented

equipment

• Makes notes for next year's event

• Review final costs

• Complete evaluation card and return

to the National Institute of Allergy and

Infectious Diseases (see enclosure)

If conducting the Asthma Awareness Day as a school, church, or community center field trip.
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10:00

Volunteer Schedule
Howard University Asthma Awareness Day
Theme for the Day: "See A Need and Fill It!"

Coffee and Donuts/Orientation

Volunteers will meet and welcome our guests at the buses. Make sure that

each child and adult has a T-shirt, button, and ribbon. The color of the

ribbon determines the participant's schedule for the rest of the day. Passen-

gers arriving on the same bus should have matching ribbons to ensure that

the group stays together all day. Each teacher will receive a schedule deter-

mined by the ribbon color.

8:30

10:30 Opening Program—All participants meet in the auditorium.

11:00 Activities Begin! There are four rotations: Exhibits, The Kids on the Block,

Inc. (a puppet show about asthma), D.C. Department of Recreation Dance

Expo, and Lunch. Each rotation will be no more than 30 minutes. Some
activities are shorter than 30 minutes. Each teacher will have a sheet describ-

ing the schedule for each particular ribbon color.

Exhibits will be housed in the lower auditorium. Restrooms are also in the lower

auditorium.

The Kids on the Block, Inc., will be in the Ira Aldridge Theater, outside, next door

to your left.

Dance Expo will be held in the main auditorium.

Lunch will be served from a tent on the quadrangle.

Two primary coordinators will be at each station to act as our troubleshooters. They will

take the leadership role in identifying potential problems and coming up with on-the-spot

solutions. The coordinators will also assign a timekeeper for their area. Other volunteers

will help line up students, keep a general sense of order, and cut down on potential

problems.

1:30 p.m. Buses start to load to return to schools!

A Hearty Thanks to Each of You!!!
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Memo to School Principals From the

Superintendent of Schools Regarding Importance

of Asthma Awareness Day

TO:

b MEMORANDUM

ELEMENTARY SCHOOL PRINCIPALS

FROM:
SUPERINTENDENT OF SCHOOLS

DATE: (DATE OF MEMO)

RE: SUPPORT OF ASTHMA AWARENESS DAY
(DATE OF ASTHMA AWARENESS DAY)

The (city) Public Schools is one of the city-wide endorsers of the " (date)

Asthma Awareness Day for Family and Friends," sponsored by (fill in major sponsors). The

target population will be students who have been identified by the school nurse as having

asthma. Asthma leads the list of chronic childhood diseases causing a significant number of

sick days and loss of time from school. Other than injuries, asthma is the most frequent

cause of hospital admissions for children. (Ifavailable, provide information about the

number ofstudent visits to the nurses' office as a result of respiratoryproblems stemming

from asthma.)

I would appreciate your cooperation and assistance in ensuring that every eligible student is

able to attend this important educational activity.

Student Selection

Event planners are preparing for approximately (fill in the number ofstudents expected)

students to participate in the event on (fill in the date of the event). We would appreciate

your cooperation:

• In the release of the students, listed on the attached sheet, who have been identified by

the school nurse as eligible to participate in this event;

• In the identification of volunteers to chaperone the students on the school bus and assist

with monitoring activities during the event.
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Memo to School Principals (Cont'd.)

Parental Involvement w
This educational experience has been planned to encourage parental involvement. It is an

opportunity to teach parents how to help their children manage their asthma. There-

fore, it would be beneficial to invite the parents of the students participating in this activity.

A parent letter is attached to support this effort.

Transportation

Since the event is planned between a.m. and p.m. (fill in times), during the school

day, we are responsible for providing transportation, (fill in name), Director, Transportation

Division, is on the planning committee and has agreed to provide the number of buses

required to bring our students to the (fill in event location), on (fill in date ofevent).

Activities

Among the scheduled activities are: (list activitiesplannedfor the Asthma Awareness Day).

Student Readiness

Educational materials are enclosed to be used by teachers for "readiness training" to prepare

students for the event. This preparation will enable the students to have an enhanced

appreciation for the activities that are scheduled for their enjoyment. It also will provide

students who do not have asthma with a basic understanding of the disease and the prob-

lems faced by people who have asthma.

Additionally, posters and flyers will be delivered to your school for posting and dissemina-

tion to parents.

Bus Pickup

The pickup time for students from your school is indicated on the attached roster of identi-

fied students. Please note the time and have the student(s) and volunteers ready to board

the buses when they arrive. The schedule for the day is rather tight; therefore, promptness

will be appreciated.
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Permission Slip for Asthma
Awareness Day Field Trip

Dear Parent:

Your child has been invited to attend Asthma Awareness Day. The purpose of the event is

to teach children and their families more about asthma. I have enclosed a program that

describes the scheduled activities.

The children will be dismissed from school at (fill in time) to board a bus that will take

them to (fill in location). Teachers and chaperones will escort the children to the opening

ceremony and other activities. At (fill in time), the children will return to the bus. They will

be back at school by (fill in time).

You are also invited, and we urge you to attend Asthma Awareness Day. Your participation

in this school field trip is particularly important because what you learn may help your child

stay well and avoid the need for emergency room treatment. Asthma in school-age children

is serious, and we need to work together to manage this disease. Please indicate on the

permission slip below whether you will be able to participate.

(fill in teacher's name)

(Please cut here and return the lower portion to your child's teacher.)

To (teacher's name):

My child,
, has permission to attend the Asthma Awareness

Day on (fill in the date). I understand that he/she will be transported to and from (fill in

location) by bus.

Please check the appropriate box below:

I will accompany my child and serve as a chaperone.

O I will join my child at Asthma Awareness Day, but I will not be able to serve as a

chaperone.

I regret that I will not be able to attend Asthma Awareness Day.

Parent/Guardian Signature:
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Letter to the Fire Chief

Dear Chief C
*%% Y*

As part of an endeavor to provide information to our community about asthma manage-

ment, the (fill in name(s) ofsponsors) are organizing a one-day, city-wide Asthma Aware-

ness Day for Family and Friends. This event will be targeted primarily to parents and their

children from the (city) area who have asthma. "We are enlisting the participation of schools,

voluntary organizations, and government agencies in this effort in order to help children

learn how to manage asthma more effectively.

We would like to encourage the Fire Department's participation by asking you to provide a

fire truck and emergency ambulance unit in order to help children understand the benefits

of these lifesaving vehicles. The activities for the day are scheduled to take place from (start

time) to (finish time), (date of event) at (name oflocation). We would like to have vehicles

on display with officers on duty to answer questions from (start time) to (finish time).

Pending clearance from (name of location)'s security personnel, we would like the vehicles

right outside the (fill in parking locationfor vehicles).

Asthma is one of the most common chronic diseases in the United States, affecting between

10 and 15 million Americans. Other than injuries, asthma is the most frequent cause of

hospital admissions for children. Asthma also leads the list of chronic childhood diseases

that cause a significant loss of time from school. The problem is compounded in the inner

city. Each year more than 5,000 deaths in the United States are caused by asthma. With

consistent medical care and drug therapy, however, virtually all asthma-related deaths are

preventable. In this day and time, no one should die from asthma.

We look forward to working with the (city) Fire Department. Please let us know the status

of our request by (deadline date). For further information, contact me at (telephone

number).

Sincerely,

(name ofprogram coordinator)
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Letter to Celebrity/Guest Speaker

(It is a good idea to personalize this letter to suit the celebrity you are inviting. For example, if

the celebrity has children who have asthma, invite them to attend.)

(date)

(inside address)

Dear (celebrity):

Thank you so much for agreeing to be a part of our Asthma Awareness Day on (date). Your

presence will be a tremendous help in attracting children from around (city) who have

asthma.

I am not sure how much (name ofcontactperson) told you about the program. The pur-

pose of Asthma Awareness Day is to provide a fun and fact-filled day of learning about

asthma and the most current treatments. The opening ceremony is from (time) to (time).

During this ceremony we would appreciate it if you could share, for 2 to 5 minutes, your

personal experience with or interest in asthma. Your experience could inspire children and

families who feel overwhelmed by the disease.

We have invited (name ofMC) from (name oforganization) to be our moderator for the

opening ceremony. (Include names ofother important guests/speakers and information

about why they have been invited.) We are hoping to attract about (number ofpeople

expected to attend) people, primarily children and families, but physicians, health care

workers, school personnel, and adults with asthma also will be invited. This program has

been very successful in New York City, Cleveland, and Washington, DC. After the opening

ceremony, we will have a (number ofhours) hour program of entertaining and educational

activities where people can learn all about asthma.

I will send you more information closer to the day of the event. We really appreciate your

willingness to be a part of Asthma Awareness Day! Please give me a call if you have any

questions or if you do not feel comfortable sharing your personal experience (telephone

number).

Sincerely,

(name ofprogram coordinator)
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Remarks for Asthma Awareness Day

(Thefollowing paragraphs and entire speeches have been selectedfrom speeches made at

successful Asthma Awareness Events. You may want to incorporateparagraphs into speeches

for the opening ceremony ofyourAsthma Awareness Day.)

Asthma is among the most common chronic diseases in the United States, affecting between

10 to 15 million Americans. Asthma is a major cause of hospital admissions for children.

Asthma leads the list of chronic childhood diseases that cause a significant loss of time from

school.

H * *
Asthma is a very serious disease. But with regular medical care and appropriate medicines,

it can be controlled. You also can help by learning as much as you can about asthma. At the

same time, research scientists are looking for even more effective medicines to treat and

control asthma.

* W *
Good morning, children. I am so happy to see each of you here today. I am (fill in name
and title). One of the reasons that you are here today is that you, like many other children

right here in (fill in name of city) and across the United States, have asthma. You see,

asthma is very common. It affects children like you, but it also affects older people like

your moms, dads, and your grandparents.

The National Asthma Education and Prevention Program in cooperation with the National

Heart, Lung, and Blood Institute has prepared guidelines for doctors so they can help treat

your asthma the best way possible. Effective treatment of your asthma can mean that:

• You do not miss school because of your asthma.

• You can do any activity you wish, including actively participating in sports.

• You rarely cough a lot, have tightness in your chest, or wake up with a bad cough at

night.

• You do not go to the hospital or emergency room because of your asthma.

We want to make sure that doctors and people in your schools know how to care for

people with asthma.
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Remarks (Cont'd.)

You do not have to be limited by your asthma. You are just as strong as kids who do not

have asthma, and you can be very active if your asthma is under control. I am sure many of

you participate in basketball, soccer, and many other games, and we want to help you

continue to do all those things.

Even though all of you have asthma, it may be very different for each of you. Some of you

may have very mild asthma in which you do not have to take much medicine in order to

control it, and you can play games and do other activities without having a problem. How-
ever, some of you may have asthma bad enough that you have to take lots of medicines, go

to the doctor a lot, or even have been taken to the emergency room.

Scientists are working hard to understand more about the different forms that asthma takes

and the things that make your asthma worse. Why? Because we want to help your doctors

choose the right medicines, help you and your parents learn more about the things that can

make your asthma worse, and help you learn how to avoid them. The gains that we have

made in asthma research may one day lead to a cure for asthma.

I want you to know that you, too, can become involved in finding a solution to asthma. I

want to encourage each of you to continue in school and work hard while you are in

elementary, middle, and high school. You can begin now to build your interest in science. I

am sure your teachers, counselors, and parents are willing to work with you. If you do, you

may be the one to help us find a cure for asthma.

Do not let asthma stop you from doing the things you want to do. Here are a few things

you can do or continue to do to help control your asthma:

• Learn as much as you can about asthma.

• Make sure you take your medicines as your doctor says.

• Help yourself, your doctor, and your parents by being very aware of and trying to avoid

the things that make your asthma worse.

• Learn how to use your inhaler correctly.

• Ask your doctor or nurse what you should do if you feel you are about to have an

asthma attack. You should have a plan that tells you what to do.

Working together, your doctor, your parents, and you can become a team to manage your

asthma. Remember, do not let your asthma get the best of you. You will be a winner, too, if

you take care of your asthma.

Thank you very much for allowing me to talk with you today.

WWW
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PART THREE:
How To Promote the Event
and Work With the Media

You can promote your Asthma Awareness

Day in a variety of ways. This section pro-

vides basic information about working with

the media and specific ideas that can be

used to attract target audience members or

inform the general public about asthma.

The amount of work you need to do to

promote your event depends on how many
people you hope to attract and the means

you use to attract them. If you are working

with the local school system and expect your

audience to attend as part of a school field

trip, you will not need to do much promo-

tion. If your event is not a field trip, you will

need to work hard to ensure that the num-
ber of people you want will attend. Do not

rely on a single avenue to promote your
event.

Create and Distribute a

Brochure

You can use an attractive and simple bro-

chure to invite people to the Asthma Aware-

ness Day. Brochures can be mailed to

members of the target audience; distributed

in schools, churches, and doctor's offices;

and displayed on bulletin boards at public

libraries, grocery stores, and recreation and

community centers.

The local chapter of the American Lung

Association (ALA) may have a mailing list of

people who have asthma, but it may not

include all of the inner-city minority children

whom you would like to invite. Ask the local

school system for a mailing list of all en-

rolled students. If the schools cannot supply

this information, perhaps teachers will

distribute the brochure and the students can

bring it home to their parents.

Corporations may be willing to distribute

promotional information in the form of

paycheck or bill stuffers. Use more than one

method of distribution to ensure that people

know about your event.

The brochure should include information

about:

• The event sponsor.

• Event date, time, and location (including

directions by car or public

transportation).

• The purpose of the event.

• Who is invited to attend (mention it is

free).

• Activities and event highlights (e.g.,

celebrity speaker, puppet show).

• A registration form.

Create a simple brochure that does not have

too much text and uses design or color to

break up the text and attract interest. A
sample brochure from a successful Asthma

Awareness Day is included (see pages 49

and 50) to give you ideas about content and

design. The colors used in the original

brochure were teal and violet. Choose bright
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colors that work well together. This sample

is attractive and easy-to-read. It provides a

registration form and an incentive to register

early. One panel is blank except for the

return address, so that the brochure can be

used as a self-mailer.

Work With the Media

The local media are always interested in

stories with a local angle. A city-wide

Asthma Awareness Day will benefit the

community, so it is worthy of media atten-

tion. You can work with the media to pro-

mote the event and increase attendance. In

addition, the media can report on the suc-

cess of the event and spread the word about

the importance of asthma management. If a

congressional representative is attending or if

the Mayor is attending and/or has pro-

claimed an official Asthma Awareness Day,

the media will be more likely to report on it.

Identify Spokespersons Who Will

Work With You

Select one or more media spokespersons.

These individuals should be very knowl-

edgeable about asthma. One possibility is a

local specialist who treats asthma patients

and keeps abreast of new developments in

asthma research. Your spokespersons also

should be willing and available to respond

to calls from the media. For television and

radio interviews, the spokesperson should

be articulate and able to respond to ques-

tions in terms understood by a lay audience.

The local chapter of the ALA, the Asthma

and Allergy Foundation of America, or the

American Academy of Allergy Asthma and

Immunology may be able to help you

identify a spokesperson.

Develop a List

Develop—or update—your list of media

contacts in your area. If you have never

done this before, start by consulting a media

Some General Tips on
Media Contacts

/ Emphasize what is unique and compelling

about your story when talking to reporters

and others about your activities. Decide

ahead of time what messages you want to

deliver and use reporters' questions as an

opportunity to get your messages across.

Think ahead about questions that may be

asked and prepare answers that contain

facts or examples relating to the points

you want to make. Be upbeat!

/ Give reporters enough lead time to cover

your story—about 1 week for a press

release and 2 weeks for a feature story.

Follow up with a phone call to see if they

received your mailing.

/ Make your followup calls brief. Never call

around deadline times. If you aren't sure

when deadlines are, simply ask if the

reporter is on deadline and when you

should call back.

/ If you send your materials to more than

one person in an organization, make sure

each recipient knows.

/ One or two days before a special event,

contact the local bureau of a national

news service to have the event publicized

in the "daybook." The daybook is a

calendar listing checked daily by print and

electronic media outlets. Look for Bacon's

Publicity Checker in your library for the

nearest bureau of the Associated Press,

United Press International, or Reuters,

Ltd. These are the three major news

services used by daily newspapers.

directory that lists reporters in your area.

Bacon 's Publicity Checker is a standard

media directory and is available at most

public libraries (referenced in Resources for

Program Planning, page 63). If your target

audience is African American or Hispanic,

you may wish to consult Burrelle's Black/

Hispanic Media Directory (also referenced in

Resources for Program Planning) to identify

the media outlets that are directed to these
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audiences. Call selected contacts to confirm

that the information is up to date. Also,

regularly scan newspapers and monitor radio

and TV shows to learn the names of report-

ers who cover health topics.

When you call or visit the people on your

media list, ask about deadlines, special

interests, and informational needs. Add this

information to your list. Try to include

representatives from:

• Radio stations.

television stations, newspapers, newsletters,

and other publications, you can make the

most of your Asthma Awareness Day. At the

end of this section you will find samples of

the following items that can be adapted for

your press kit:

• Scripts for 20- and 30-second public

service announcements (PSAs) for use by
radio announcers.

• A cover letter to public service directors

to accompany the PSAs.

• Television stations, including local

network affiliates, independent stations,

and cable outlets.

• Regional and national news services such

as the nearest bureau of the Associated

Press.

• Daily and weekly newspapers.

• Community advertisers' publications

("shoppers").

• Publications of civic, service, religious,

fraternal, business, and health

professional organizations.

Important contacts will include assignment

editors, health and news reporters assigned

to cover health and local issues, and televi-

sion public affairs directors. In addition,

business editors can help you publicize

worksite activities, and "calendar" editors can

announce upcoming events. Talk show hosts

and/or their producers also are good media

contacts when arranging interviews for your

spokesperson.

Prepare a Press Kit

You can use the materials in this kit to help

get maximum coverage of your Asthma
Awareness Day and other asthma awareness

activities. By working closely with radio and

• A "fill-in-the-blanks" press release.

• A sample letter to the editor.

• A sample feature story "pitch" letter.

• A sample proclamation.

• A fact sheet about asthma in inner-city

minority children.

Change the sample press release and PSAs to

meet your needs. Add other materials, such

as the fact sheet and information about your

own organization, and you have an informa-

tive press kit to distribute to local media.

Please refer to Other Asthma Awareness

Activities for additional ideas about how to

work with the media (see page 25).

Public Service Announcements. Create

and distribute scripts that can be used as

PSAs to promote the special programs or

local events that your organization is spon-

soring. See the sample PSAs and cover letter

provided in this kit for ideas, pages 51 and

52. Target the scripts to each radio station's

format. Rock stations are interested in an-

nouncements aimed at teenagers. Radio

stations programming jazz, classical music, or

talk shows are interested in announcements

aimed at adults. Urban-contemporary, rap,

Latin, and Caribbean stations may be espe-

cially interested in announcements that are
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relevant to African-American and Hispanic

listeners. If using the PSAs to promote a

local event, mail or deliver them 2 to 4

weeks in advance.

Press Releases. Press releases are standard

publicity tools, and reporters and editors

receive many each week. To draw attention

to your release, add local information and

type it double spaced (or one-and-one-half

spaces), using only one side of your letter-

head. In large letters, write press release on

top of page one. If possible, use only two

pages. Send the press release to health

reporters at newspapers, local newsletters,

and radio and TV stations at least 1 week
before your event.

A sample press release is provided on page

53- If you would like to develop one of your

own, it should include the following

elements:

• Release date—If the information should

be used immediately, label it "Immediate

Release" and today's date. If it is to be

used at a later date, it should read "For

Release Month, Date, 19 ."

• Contact—Give the name and telephone

number of the publicity coordinator. He
or she should be prepared to answer

questions about the event and arrange

interviews with your spokesperson.

• Headline—This is a good way to capture

the reporter's attention.

• Lead Paragraph—Follow the headline

with an attention-getting, informative first

paragraph.

• Body—Present the information in

descending order of importance. If

possible, include a quote from a local

authority on the subject, perhaps your

spokesperson. This may help increase

the chances of placement by giving the

piece a local angle.

You may tailor your press release to be

topic- or event-oriented. Topic press releases

provide a news angle and give a reporter

general information for an article or story.

Reporters may develop the story directly

from the press release. In some cases the

reporter will request an interview with your

spokesperson to expand the story. If you

can, provide the reporter with a local angle

by offering names of local people (whom
you have already contacted) who are coping

with the issues to be discussed in the story.

These may be patients and families dealing

with the disease to give the story a personal

interest angle, or local physicians, or local

public health officials who can offer profes-

sional perspectives on the issue.

An event-oriented press release can be used

to promote Asthma Awareness Day and any

events leading up to it, such as a Mayoral

Proclamation ceremony or fundraising

activity. Ideally, the press release will stimu-

late enough interest to prompt the reporter

to attend the event and cover the story. Call

reporters to make sure they received the

release and to talk up the event and news

angles. If reporters do not attend, you can

immediately send a followup press release

after the event, along with a black and white

photograph taken at the event. Sometimes a

weekly or monthly newspaper may not have

enough space for a detailed story, but it may
print the photograph with a brief caption.

Editorials, Op-Eds, and Letters to the

Editor. The editorial section is one of the

most widely read parts of the paper. This is a

good place to express a viewpoint or an-

nounce new facilities or services. Editorial

pages often include letters to the editor and

op-ed pieces.

%

46



Op-eds are articles, usually 500 to 800 words

long, that carry an author's byline. They

appear on the page opposite the editorial

page and present an expert point of view on

a specific topic. For example, an op-ed

might argue for parents to continue a child's

asthma medication even when the child

seems symptom-free or that children who
have asthma should be seen by physicians

on a regular basis—that emergency room
treatment is not adequate to manage this

disease, or it might alert the public to the

growing health concern about asthma in

inner-city minority children.

To place an editorial or op-ed piece, address

your article to the editorial page editor, or in

a smaller newspaper, the editor-in-chief. At

television stations, which sometimes deliver

editorials on important local issues, call the

editorial writer or general manager.

Feature Stories. For every story, you need

to define the "hook" or angle that makes it

special. Once you have the hook for the

story or news item, call the health reporter

or a feature writer to schedule an appoint-

ment. For example, one hook could be the

fact that very young African-American

children with asthma have more than twice

the rate of hospitalization as white children.

If it sparks interest, explain why minorities

living in the inner city seem to be at particu-

lar risk for suffering the consequences of

asthma. Take along your press kit, as de-

scribed earlier. If a personal meeting is not

possible, send the information and follow up
with a telephone call. Ask directly whether

the reporter is going to do a story about

asthma. If yes, try to get a specific timeframe

so you can look for the story. If the answer

is no, try to interest another reporter.

Tips for Television

/ Avoid clothes with checks, stripes, and

patterns. Select medium tone colors in

clothing (not too dark or too bright).

/ Avoid solid white blouses and shirts.

Medium to light shades give the best

effect.

/ Avoid flashy accessories and jewelry that

will catch the light. Don't wear glasses that

turn dark in sunlight; they will darken

under the strong TV lights.

/ Resist the temptation to bend into the

microphone; sit or stand up straight. Don't

fold your arms.

/ Keep your eyes on the interviewer. Do not

look at the camera or studio monitor.

/ Use natural gestures but avoid rapid hand

movements that are difficult for the

camera to follow.

/ Never assume you are off camera just

because someone else is talking; you may
still be in range.

Get the Interview

Determine which radio and television

stations reach your target audience. Find out

about the programs they air that might be

appropriate for a story or interview with

your spokesperson about asthma. Contact

the program director of the station or pro-

ducer and/or host of the show. Special

features and guest appearances are likely to

be scheduled at least 6 weeks in advance.
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Once scheduled, give the interviewer back-

ground information about the spokesperson,

including a brief biography that highlights

his or her recent experience and connection

with asthma. Also provide background

information about asthma that answers a few

suggested questions. Radio interviews can be

conducted by telephone or in person.

Television reporters like stories that are

visual, with pictures that help tell the story.

Because of shorter deadlines, they do not

have much time for research, so provide

them with as many contacts as you can. For

television interviews, the spokesperson

should answer questions in as few words as

possible. This is because interviews are

edited into separate parts called soundbites.

Soundbites most likely to be aired are no
longer than 15-20 seconds.

Let your spokesperson know when and

where the interview will be held, and help

him/her prepare for the interview. Review

possible answers to controversial or delicate

questions.

If the interview will be televised, give the

spokesperson information about how to

make the most of a TV appearance (see Tips

for Television page 47).

I

MAID Director Dr. Anthony S.

Fauci talks with elementary

school students as they eat

lunch at Asthma Awareness

Day at Howard University.
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Public Service Announcements

Asthma—It Can Be Controlled

Live Announcer Radio

:20 Version

Announcer: (Uses serious voice)

ASTHMA KILLS. In the United States, asthma claims more than 5,000 lives each year. These

deaths are preventable.

Asthma is a chronic disease. It won't go away, but it can be controlled. If you have asthma,

talk with a doctor. Take your medications as directed and TAKE CONTROL!

:30 Version

ASTHMA KILLS. In the United States, asthma claims more than 5,000 lives each year. These

deaths are preventable.

Asthma is a chronic disease. It won't go away, but it can be controlled. If you have asthma,

talk with a doctor. Take your medications as directed, even if you aren't having symptoms.

TAKE CONTROL!

Xfill in the city) Asthma Awareness DayIf your child has asthma, come to the

Program to learn what you and your child can do to control asthma. Admission is free. To
register, call (fill in the contact telephone number). That number is

(fill in the contact telephone number).
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Letter to Public Service Directors

Dear Public Service DirectoroV5*

The enclosed PSAs are about asthma—a serious respiratory disorder that affects an esti-

mated 10 to 15 million people, 4 million of whom are children. Asthma claims more than

5,000 lives in the United States each year. Despite advances in asthma treatment and pre-

ventive care, asthma is on the rise.

The statistics are particularly grim in urban minority communities in the United States. The

prevalence and severity of asthma are higher among African Americans and Hispanics than

among whites. African Americans are two to three times as likely as whites to die from

asthma. Very young African-American children with asthma have more than twice the rate

of hospitalization as white children.

We would like to inform people in (fill in the city) that asthma can be

controlled. It is important that people who have asthma work with their doctors to suppress

asthma symptoms. Once the symptoms are under control, people with asthma must con-

tinue to take their medication as directed or the symptoms may return.

Please help us reduce the number of asthma deaths and hospitalizations by informing your

listeners about asthma.

If you have questions or recommendations, please contact me at (organization address and
phone).

Thank you for your assistance.

Sincerely,

(director oforganization)
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Fill-in-the-Blanks Press Release

FOR IMMEDIATE RELEASE

Date

CONTACT: Name
Telephone Number

Asthnua Awareness Day Program Aims To Help Local Children

In an effort to help reduce asthma deaths and hospitalizations among minority children in

(city), (name ofsponsoring organization^)) is (are) organizing this program. "Death due to

asthma is preventable through appropriate management of the disease," says (localphysi-

cian—media spokesperson). The program is designed to teach children, their parents, and

teachers what they need to know about asthma.

The (city) Asthma Awareness Day will be held on (date) from (start time) to (finish time) at

the (event site), (name of celebrity) will speak during the opening ceremony. The program

for the rest of the day includes an asthma health fair, an appearance by Captain America (a

superhero who fights asthma), a puppet show, a demonstration of emergency vehicles, and

a magic show (fill in information aboutyourprogram).

According to the National Institute of Allergy and Infectious Diseases, asthma is a serious

respiratory disorder that affects an estimated 10 to 15 million people, 4 million of whom are

children. Asthma claims more than 5,000 lives in the United States each year. Despite

advances in asthma treatment and preventive care, asthma is on the rise.

The statistics are particularly grim in urban minority communities in the United States. The

prevalence and severity of asthma are higher among African Americans and Hispanics than

among whites. African Americans are two to three times as likely as whites to die from

asthma. Very young African-American children with asthma have more than twice the rate

of hospitalization as white children.

People who would like to attend this free event can call (name ofcontactperson) at (tele-

phone number) to receive a registration brochure.

# # #
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Letter to the Editor

Dear Editor: *jkPV*
According to the National Institute of Allergy and Infectious Diseases, asthma is a serious

respiratory disorder that affects an estimated 10 to 15 million people, 4 million of whom are

children. Asthma claims more than 5,000 lives in the United States each year. Despite

advances in asthma treatment and preventive care, asthma is on the rise.

The statistics are particularly grim in urban minority communities in the United States. The

prevalence and severity of asthma are higher among African Americans and Hispanics than

among whites. African Americans are two to three times as likely as whites to die from

asthma. Very young African-American children with asthma have more than twice the rate

of hospitalization as white children.

Minorities living in the inner city seem to be at particular risk for suffering the conse-

quences of asthma. In an effort to reach minority children, the (name of

sponsoring organization(s)) have organized a (city) Asthma Awareness Day
Program to teach children, their parents, and teachers what they need to know to prevent

life-threatening asthma episodes.

The
(start time) to

/city) Asthma Awareness Day will be held on fdate) from

ffinish time) at the /event site).

/name of celebrity) will speak during the opening ceremony. The

program for the rest of the day includes an asthma health fair, an appearance by Captain

America (a superhero who fights asthma), a puppet show, a demonstration of emergency

vehicles, and a magic show (fill in information aboutyourprogram).

Deaths due to asthma are preventable through the correct management of the disease.

Asthma cannot be cured, but it can be controlled. People with asthma need to work closely

with their doctors to develop an asthma management plan. Doctors can help patients

identify factors (triggers) that cause asthma episodes. Once triggers are identified, steps can

be taken to avoid or reduce exposure to them. Doctors also work with patients to develop

a treatment plan to prevent asthma symptoms.

Anyone who would like additional information about asthma can call or write to: (fill in the

name ofyour organization, oryou may list the local chapters ofone of the organizations on

the Asthma Resource Organizations list, page 65).

Sincerely,
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Feature Story Pitch Letter

Dear

Asthma is a chronic lung disease that affects an estimated 10 to 15 million people, 4 million of

whom are children. Asthma claims more than 5,000 lives in the United States each year. That is

5,000 too many because no one should die from asthma. Asthma cannot be cured, but it can be

controlled.

Despite advances in asthma treatment and preventive care, asthma is on the rise. The statistics

are particularly grim in urban minority communities in the United States. The prevalence and

severity of asthma are higher among African Americans and Hispanics than among whites.

African Americans are two to three times as likely as whites to die from asthma. Very young

African-American children with asthma have more than twice the rate of hospitalization as white

children. One reason may be that in some urban centers more than half of the children with

asthma receive all of their asthma medical care in the emergency room. Under these circum-

stances, it can be very difficult to diagnose and properly treat children with asthma.

(Describe story oflocal infant or child who has a history ofmisdiagnosis and emergency room

treatment.)

Appropriate treatment of a child diagnosed with asthma requires a cooperative effort on the part

of a doctor, parents, and the child. Families must learn to identify the factors that trigger asthma

episodes (attacks) and work together to eliminate or reduce exposure to these triggers. Reducing

exposure to triggers often requires both time and money.

A child may have to try a variety of drug therapies before finding the one that works to control

his/her asthma. Most of the medications are expensive, and some may have side effects. Many
families may be tempted to stop using the medications as soon as asthma symptoms fade. This

can be very dangerous because even when a child shows no symptoms, he/she still has asthma.

Asthma is a chronic disease, and families must make a long-term commitment to its management.

To teach families more about asthma, the (name ofsponsoring

organization^)) has/have organized a (city) Asthma Awareness Day
Program to be held on (date)ixom (start time) to (fin-

ish time) at the (event site). We enclose additional information about asthma

and the importance of consistent attention to asthma management. Please consider writing a

feature story about asthma in inner-city minority children, (name ofpublicity coordinator) will be

glad to assist you by arranging interviews with one or more families who have children with

asthma, local physicians, and other key experts.

Thank you for taking the time to consider this important health issue. We look forward to talking

with you soon.

Sincerely,

(director oflead organization orpublicity coordinator)
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Proclamation for Asthma Awareness Day/Week

Whereas asthma is a serious respiratory disorder that affects an estimated 10 to 15 million

people and claims more than 5,000 lives in the United States each year; and

Whereas asthma is a leading cause of pediatric hospital admissions in the United States; and

Whereas more than 4 million children in the U.S. have asthma; and

Whereas hospitalizations for asthma have been increasing among very young children; and

Whereas deaths due to asthma among children are preventable through the correct

management of the disease; and

Whereas many patients and their families do not know how to manage their disease

Now therefore, I, Governor/Executive/Mayor of do

hereby declare (fill in the date), as Asthma Awareness Day and urge all our citizens to

take part in observance and activities on this day and throughout the year that are

designed to increase awareness of asthma and promote the appropriate management of

asthma by the patient and his/her family in consultation with their physician.

Free materials are distributed at

Family Asthma Awareness Day

sponsored by Rainbow Babies

and Childrens Hospital and Case

Western Reserve University

School of Medicine.
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Fact Sheet About Asthma: A Special

Problem for Inner-City Minority Children

What is asthma?

Asthma is a chronic lung disease that affects

an estimated 10 to 15 million people, 4

million of whom are children. Asthma claims

more than 5,000 lives in the United States

each year.

What are the symptoms of asthma?

Symptoms of asthma may include:

• shortness of breath

• wheezing

• tightness in the chest

• cough lasting more than a week

What is an asthma episode
(attack)?

During an episode of asthma, the lining of

the airways becomes swollen (inflamed).

The airways produce a thick mucus, and the

muscles around the airways tighten and
make the airways narrower. These changes

in the airways block the flow of air, making
it hard to breathe.

Why is it important to see a
doctor?

People with asthma need to work closely

with their doctors to develop an asthma

management plan that works for them.

Children with asthma and their families need
to know how to prevent asthma attacks.

Doctors can help patients identify factors

(triggers) that lead to asthma episodes. Once
triggers are identified, steps can be taken to

avoid or reduce exposure to them.

Treatment can help suppress asthma
symptoms. Doctors also work with patients

to develop a specific medication plan to

prevent asthma symptoms.

Why is asthma a particular
concern for minority
communities?

During the past decade, asthma has become
more common, and deaths from asthma have
increased. African-American children have
longer hospital stays, more days absent from
school, and more days in bed due to asthma
than do white children. In urban areas,

particularly the inner cities, African

Americans are twice as likely to die from
asthma as whites. Young minority children

with asthma have twice the rate of

hospitalization as white children.

A recent study found that in New York City,

asthma-related hospitalizations were five

times higher in African Americans and
Hispanics than in whites. The same study

found that asthma deaths in New York City

were more than five times higher in African

Americans and three times higher in

Hispanics than in whites.

Why are minority populations in
the inner city at special risk for
asthma?

The consequences of asthma are particularly

severe for minority children living in the

inner city. One reason may be that in some
urban centers, more than half of the children

with asthma receive all of their asthma

medical care in the emergency room.

Routine medical care is an important part of

an effective asthma management plan. Other

factors contributing to the problem may
include greater exposure to irritants that can

trigger asthma episodes, such as cigarette

smoke and allergens associated with living in

older, less well-maintained buildings, with

dust mites, cockroaches, or mold.

Asthma cannot be cured, but it can be

controlled.

National Institute of Allergy and Infectious Diseases

National Institutes of Health
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Magicians entertain children

attending Family Asthma

Awareness Day sponsored by

Rainbow Babies and

Childrens Hospital and Case

Western Reserve University

School of Medicine.
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PART FOUR:
Followup to the Event

The majority of your work is finished, but

before you close the book on Asthma

Awareness Day, remember to thank the

people and organizations in the community

who helped make the event successful. This

section includes sample thank-you letters

and ways to facilitate the organization of

next year's Asthma Awareness Day.

Thank Cosponsors and
Participants

A tremendous amount of time and energy

was devoted to making your Asthma Aware-

ness Day a success, and each person who
contributed deserves an official thank-you

letter, including cosponsors, speakers,

volunteers, reporters, interviewers, and

interviewees. Begin by writing a form letter

and add personal information about how the

individual's participation or donation contrib-

uted to the success of Asthma Awareness

Day. The letters should be printed on official

Asthma Awareness Day letterhead or on the

letterhead of the lead organization. You may
want to review the sample Thank-You Letter

to Participants, page 60, and the sample

Thank-You Letter to Cosponsors, page 6l,

for ideas.

If you are feeling energized by the wonder-

ful experience you have just shared with the

children of your community, consider host-

ing a reception in honor of the people who
contributed to the success of the event.

Participants and cosponsors who feel appre-

ciated and exhilarated by a positive experi-

ence may be interested in working together

again on other asthma awareness activities

and on next year's Asthma Awareness Day.

Plan Other Asthma
Awareness Events and
Next Year's Asthma
Awareness Day

You can simplify the planning of next year's

Asthma Awareness Day by asking each

committee member to write down pertinent

information that can be given to next year's

committee. For example, the Program

Coordinator can record which activities were

most successful, problems encountered

during the organization or execution of each

activity, the actual cost of each activity, and

names and telephone numbers of vendors

who provided services, e.g., clowns,

magicians.

The Publicity Coordinator should save any

stories, photos, or videotape from this year's

event for promotion of the event next year.

The Community Liaison should keep artwork

from mailers, posters, etc. All you may need

to change is the date for next year's event.
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Thank-You Letter to Participants
»

(date)

btf
(inside ddress)

Dear {name ofparticipant):

We are very pleased that our joint endeavor, the (city) Asthma Awareness Day at (event

site), was such a great success.

Your participation helped to create an outstanding event. (Addpersonal information, e.g.,

judging by the enthusiastic responsefrom the youngsters, I am sure you touched many hearts

and minds as you spoke about yourpersonal experiences with asthma.)

More than (number ofchildren attending) children from (city), their parents, and teachers

came together at (event site) and had fun learning about asthma and allergies. We are happy

to report that we have received excellent feedback about the program. You made it pos-

sible, and we are grateful for your spirit of cooperation.

Thank you for helping us bring this important health information to our community.

Enclosed is a copy of the (newspaper title) article about Asthma Awareness Day.

With warm personal regards.

Sincerely,

(name ofchairperson and/or director oflead organization)

•

»
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Thank-You Letter to Cosponsors

(date)

(inside address)w
Dear (name of cosponsor):

(name oflead organization) would like to thank you very much for your donation of

(dollar amount) which helped to fund our Asthma Awareness Day. More than (number

ofchildren attending) children from (city), their parents, and teachers came together at

(event site) and had fun learning about asthma and allergies. We are happy to report that

we have received excellent feedback about the program. You made it possible, and we
are very grateful for your generous support.

I have enclosed a copy of an article that appeared in the (newspaper title) the day after

the event. As you can see, the event was a big success.

Again, thank you for your financial support.

Sincerely,

(name ofchairperson and/or director oflead organization)
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PART FIVE:
How To Find Resources and

Materials for Program
Planning

Resources for Program Planning

An important part of the planning process is the selection and acquisition of educational materi-

als. In addition to considering the educational needs of your audience, you may want to assess

your own information needs as well. For general background information on community program

planning, promotion, and evaluation, the following references may be consulted:

Bacon's Media Directories: Publicity Checker,

Radio/TVDirectory, Media Alerts. Chicago,

IL: Bacon's Information, Inc. 1994. Available

from Bacon's Information, Inc., 332 South

Michigan Avenue, Chicago, IL 60604.

(800) 621-0561.

Burrelle's Black/Hispanic Media Directory.

Livingston, NJ: Burrelle's Media Directories.

1994. Available from Burrelle's Directories,

75 East Northridge Road, Livingston, NJ

07039. (800) 631-1160.

Evaluating Risk Communication Programs:

A Catalogue of "Quick and Easy" Feedback

Methods. Kline, M. Trenton, NJ: New Jersey

Department of Environmental Protection.

1990. Available from Maps and Publications

Sales Office, New Jersey Bureau of Revenue,

CN 417, Trenton, NJ 08625. (609) 777-1039.

Locating Resourcesfor Healthy People 2000
Health Promotion Projects. Washington, DC:

Office of Disease Prevention and Health

Promotion (ODPHP). 1991. Available from

ODPHP National Health Information Center,

P.O. Box 1133, Washington, DC 20013-1133.

(800) 336-4797.

Making Health Communications Work: A
Planner's Guide. Bethesda, MD: National

Cancer Institute. 1992. Available from Office

of Cancer Communications, 9000 Rockville

Pike, Bethesda, MD 20892. (800) 422-6237.

Marketing Research. Chisnall, Peter M. New
York: McGraw Hill. 1986. Available from

McGraw Hill, Inc., 1221 Avenue of the

Americas, New York, NY 10020.

(800) 338-3987.

Measurement and Evaluation in Health

Education and Health Promotion. Green,

L.W. and Lewis, KM. Palo Alto, CA: Mayfield

Publishing Co. 1986. Available from Mayfield

Publishing Co., 1240 Villa Street, Mountain

View, CA 94041. (800) 433-1279.

Promoting Issues and Ideas: A Guide to PR
for Nonprofit Organizations. New York: The

Foundation Center. 1987. Available from the

Foundation Center, 79 Fifth Avenue, New
York, NY 10003- (800) 424-9836.
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To increase your knowledge about asthma

and related issues, a number of sources are

available. References to professional and

clinical information about asthma may be

found by conducting literature searches on

databases, such as the Combined Health

Information Database (CHID) and MEDLINE.

CHID contains references to more than 1,000

items about asthma for professionals and

patients. You can access CHID via computer

through medical schools, universities, hospi-

tals, or public libraries that subscribe to CDP
Online, a commercial database vendor.

Check with libraries in your area to find out

if you can search CHID on their computer

system. You will probably be asked to

reimburse the library for the cost of the

search. Cost is normally based on the

amount of time spent online and the number

of citations that are printed.

You can subscribe to CDP Online and search

CHID from your own home or office. You
will need a telecommunicating computer

terminal or a personal computer equipped

with a modem and telecommunications

software. A billing subscription and pass-

word from CDP Online also are needed.

Subscriber information is available from:

CDP Online, Attn: CHID Database, CD Plus

Technologies, 333 7th Avenue, New York,

NY 10001. (800) 955-0909.

MEDLINE, one of the databases produced by

the National Library of Medicine (NLM), has

references to scientific articles from biomedi-

cal journals published around the world. You
can access MEDLINE through a nationwide

network of online centers, located in hospi-

tals, medical schools, universities, and

businesses. To locate the nearest online

center, call the National Network of Libraries

of Medicine at (800) 338-7657. Calling this

number will connect you to the Regional

Medical Library in your area. Not all online

centers are open to the public, but many
academic libraries make searches available

for a fee. It is also possible to search

MEDLINE directly through the NLM's MED-
LARS system of databases. For information

about becoming a direct online searcher, call

NLM at (301) 496-6308 or (800) 638-8480.

Additionally, a selection of publications

about asthma for practitioners and patients is

available from the organizations described in

the Asthma Resource Organizations list that

follows. They have a variety of asthma-

related resources that may be useful in

planning an Asthma Awareness Day, such as

speakers' bureaus and educational materials

(a list of some of their educational materials

begins on page 69). Forging a relationship

with one or more of these organizations can

be beneficial in a number of ways. You may
be able to recruit one or more of the groups

to cosponsor the event, provide volunteers,

or set up an exhibit. Also, several of the

groups have programs that can provide

additional asthma training (see page 82) and

a continuum of support for children and

their families after your Asthma Awareness

Day is over.
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Asthma Resource
Organizations

Allen & Hanburys
Five Moore Drive

Research Triangle Park, NC 27709

(919) 248-2100

(800) 843-2474

This pharmaceutical company funds the

publication and distribution of asthma

education materials that have been devel-

oped in cooperation with other organi-

zations. They can provide bulk quantities of

each of these publications free of charge. If

Allen & Hanburys agrees to cosponsor an

Asthma Awareness Day, they also may
arrange for an appearance (usually at no

charge) by Captain America, an asthma-

fighting superhero.

Note: Captain America is also available

directly through Marvel Entertainment.

Marvel Comics publishes comic books

featuring Captain America, an asthma-

fighting superhero. If you want to hire

Captain America to appear at your event, call

Marvel Entertainment's Special Events De-

partment at (212) 577-8532 for more
information.

Allergy and Asthma Network-Mothers of

Asthmatics, Inc. (AAN-MA)
3554 Chain Bridge Road
Suite 200

Fairfax, VA 22030-2709

(703) 385-4403

(800) 878-4403

The AAN-MA is dedicated to providing a link

between the home, school, physician, and

the pharmaceutical industry in order to help

families cope with asthma. It offers educa-

tion and emotional support to people and
their families through a toll-free hotline,

booklets, videos, newsletters, and books.

Among the many publications offered by the

AAN-MA is the Asthma Organizer/El

organizador del asma, which is a notebook

organizer containing specially designed

educational and tracking materials for people

with asthma.

American Academy of Allergy Asthma
and Immunology (AAAAI)
611 East Wells Street

Milwaukee, WI 53202

(414) 272-6071 (publication orders)

(800) 822-ASMA (AAAAI Physicians Referral

and Information Line)

AAAAI is the largest national medical society

representing allergists, immunologists, and

related allied health professionals. It main-

tains a speakers' bureau and produces a

variety of patient education materials about

asthma. AAAAI also operates a Physicians

Referral and Information Line that provides

information on treatments and referrals to

allergists, organizations, and support groups.

American Academy of Family Physicians

(AAFP)

8880 Ward Parkway

Kansas City, MO 64114-2795

(816) 333-9700 (general information)

(800) 944-0000 (publications)

The AAFP represents family practitioners,

who are frequently the sources of care for

people living in the inner-city with asthma.

They offer a list of media speakers and the

pamphlet Asthma: Learning to Control Your

Symptoms (see page 75).

American Academy of Pediatrics (AAP)

141 Northwest Point Boulevard, Box 927

Elk Grove Village, IL 60009-0927

(708) 228-5005

This medical society of pediatricians and

pediatric subspecialists recommends speak-

ers and plans to produce a patient education

comic book entitled Captain Planet. Captain

Planet is expected to be available in English,

Spanish, and French.
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American Allergy Association (AAA)
P.O. Box 7273

Menlo Park, CA 94026

(415) 322-1663

The American Allergy Association (AAA)

helps people with asthma and allergies to

create allergen-free environments and

prepare allergen-free foods. It offers a

selection of reports, allergen-free recipe

books, and directories, including the Asthma
Resources Directory, which is a comprehen-

sive listing of asthma-related services, prod-

ucts, and programs. For a list of available

publications, write to the address above and

enclose a self-addressed, business-sized

envelope with two stamps.

American College of Allergy Asthma and
Immunology (ACAAI)

85 West Algonquin Road, Suite 550

Arlington Heights, IL 60005

(708) 427-1200

(800) 842-7777

The ACAAI, which represents practicing

allergists, educators, researchers, and clinical

immunologists, offers patient education

materials and a list of board-certified

allergists.

American College of Chest Physicians

(ACCP)

3300 Dundee Road

Northbrook, IL 60062

(708) 498-1400

This professional society for physicians and

surgeons who specialize in heart and lung

diseases distributes the pamphlet About

Asthma: Facts and Myths (see page 74 for a

description) and can provide a list of poten-

tial speakers for asthma awareness events.

American Lung Association (ALA)/

American Thoracic Society (ATS)

1740 Broadway
New York, NY 10019

(212) 315-8700 (National Headquarters)

(800) LUNG-USA (nearest local office)

The ALA offers a number of asthma educa-

tion services through its national network of

more than 240 local and state offices. They
provide publications, support groups, com-

munity-based asthma programs and camps,

and the Open Airwaysfor Schools program,

which is designed for children ages 8 to 11

years with asthma (see page 84 for more
details). The ATS is the medical section of

the ALA and provides clinically oriented

information for practitioners. Callers who
dial the toll-free number (800) LUNG-USA
will be connected to the nearest branch of

the ALA.

Asthma and Allergy Foundation of

America (AAFA)

1125 15th Street, NW, Suite 502

Washington, DC 20005

(202) 466-7643

(800) 7-ASTHMA

The AAFA maintains a clearinghouse of

educational materials, including books,

videotapes, posters, and programs for pa-

tients, as well as training programs for allied

health professionals. It has a national net-

work of 12 chapters and 150 support groups

that serve adults and teens with asthma and

allergies. This organization offers members a

bimonthly newsletter and discounts on

educational materials. A free packet of

information may be obtained by calling

(800) 7-ASTHMA. The AAFA is the official

sponsor of "May is National Asthma and

Allergy Awareness Month."

'»
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Asthma Foundation of Southern Arizona

P.O. Box 30069

Tucson, AZ 85751-0069

(602) 323-6046

Formerly known as the National Foundation

for Asthma, this organization produces

several educational booklets and distributes

materials published by other organizations.

Fisons Pharmaceuticals

Fisons Corporation

755 Jefferson Road, P.O. Box 1766

Rochester, NY 14603

(716) 475-9000

This company offers patient education

materials and sponsors the Asthma Explorers

Club, which is a year-long educational

program for children between 6 and 12

years of age (see page 83 for details). For

an asthma awareness event, Fisons can

provide bulk quantities of club enrollment

sheets and the Treasure Chest, which is a

display of the various materials that children

receive as a member of the club. The Trea-

sure Chest and membership in the Asthma
Explorers Club are available free of charge.

The Kids on the Block, Inc.

9385-C Gerwig Lane

Columbia, MD 21046

(410) 290-9095

(800) 368-KIDS

This company distributes educational pro-

grams that feature life-size puppets to

increase understanding about various child-

hood issues, including asthma. Organizations

that purchase the program on asthma are

provided with the necessary materials

for putting on the performance, including

puppets, scripts, props, and a training guide.

The programs are designed so that anyone

can be a puppeteer, but puppeteer training

workshops are available, if desired. For

more information on this program, see

page 83-

National Asthma Education and
Prevention Program (NAEPP)
P.O. Box 30105

Bethesda, MD 20824-0105

(301) 251-1222

The National Heart, Lung, and Blood Insti-

tute established the National Asthma Educa-

tion and Prevention Program as an informa-

tion resource for patients and their families,

school personnel, and health care profes-

sionals. It offers a wide variety of materials

at no cost, including Teach Your Patients

About Asthma: A Clinician's Guide, which

contains 26 different patient worksheets that

give information on various asthma-related

topics. These sheets may be photocopied

and distributed as handouts during your

event. Descriptions of some of the other

publications and programs offered by NAEPP
can be found in the Educational Materials

and Programs About Asthma section of this

kit.

NationalJewish Center for Immunology
and Respiratory Medicine

1400 Jackson Street

Denver, CO 80206

(303) 388-4461

(800) 222-5864 (Lung Line)

This nonsectarian medical center offers

patient education materials and provides an

information service called the "Lung Line."

The "Lung Line" is staffed from 8:00 a.m. to

5:00 p.m. (Mountain Time) by registered

nurses specializing in respiratory and im-

mune system disorders.

Pedipress, Inc.

125 Red Gate Lane

Amherst, MA 01002

(800) 344-5864

Pedipress publishes and distributes materials

about asthma written for adults and children.

In addition to the booklets listed in the

Educational Materials and Programs About

67



Asthma section, it offers the book Children

with Asthma: A Manualfor Parents, which is

referred to by many as the "asthma bible." It

is available in a full-sized edition for $15.95

or in a pocket-sized edition for $8.95.

U.S. Pharmacopeial Convention, Inc.

(USP)

12601 Twinbrook Parkway

Rockville, MD 20852-1790

(800) 227-8772

bronchodilators. In addition to the USP Drug
Information (DI) Patient Education Leaflets

that are described on page 79, the USP also

offers patient education through the Spanish

Counseling Companion, which is a collec-

tion of photocopy-ready leaflets that describe

200 widely prescribed medications in Span-

ish (PRICE: $64.00).

e

The USP produces a variety of materials that

may be useful in reinforcing counseling

about medications, such as corticosteroids,

xanthine bronchodilators, and adrenergic

<*

NIAID staffers greet students

and teachers as they learn

about the Institute's asthma

research efforts.
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Educational Materials

and Programs About
Asthma

Children, parents, and other family members

attending Asthma Awareness Day need to be

provided with information that they can take

home to reinforce the messages of your

program. After estimating the number of

people who will be attending the event,

decide how many publications you want

each attendee to receive. Also consider how,

when, and where you will distribute the

materials.

When selecting materials to be distributed at

the program, choose publications that ad-

dress the needs of your audience. Materials

with language and visuals that are familiar to

your audience are more likely to be well-

received. For example, if your event is likely

to draw Hispanic participants, obtain a

selection of materials that are written in

Spanish. Also try to obtain some materials

with culturally sensitive photographs or

illustrations. People are often more receptive

to images depicting members of their own
ethnic group.

Another important consideration should be

the education and literacy levels of the

children and adults in your audience. For

children, be sure to choose materials desig-

nated as appropriate for the ages of your

audience. If you believe that there may be

some adults with low reading levels at the

event, try to provide materials that convey

the ideas you want to reinforce in simple

language. Publications written at the 6th

through 8th grade levels may still be too

difficult for some people to understand. In

these cases, you may need to use some of

the more advanced booklets designed for

children. Obtain sample copies of the materi-

als and screen for readability, especially if

low literacy is likely to be an issue for your

audience.

The following bibliography describes a

variety of educational items, but it is not an

all-inclusive directory of educational publica-

tions and programs about asthma. The

bibliography lists publications that are brief

and inexpensive enough to distribute during

an Asthma Awareness Day. Spanish-language

publications and items that feature culturally

diverse illustrations are included. Also

included is a list of educational programs

and teaching aids. Some of the educational

programs described may be incorporated

into an Asthma Awareness Day, while others

may be used to reinforce asthma awareness

after the event.

Although many of the materials in this list

are available from several sources, for the

purpose of brevity, pricing information from

only one source will be provided. The prices

were accurate at the time of publication. For

current and comparative pricing information

and ordering options, please request publica-

tion lists from the organizations listed in the

Asthma Resource Organizations section (see

page 65).

Written Materials for Children and
Parents

About Asthma in Children

South Deerfield, MA: Channing L. Bete

Company, Inc. 1992. 15 p.

Written for parents of children who have

asthma, this easy-to-read booklet gives tips

on what parents can do to help children

cope with the physical and emotional effects

of the disease.

Available from Channing L. Bete Company,

Inc., 200 State Road, South Deerfield, MA
01373-0200. (800) 628-7733. PRICE: Single

copy $1.00. Call for information on bulk

order discounts and personalized covers.
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Asthma and You!

Phoenix, AZ: St. Joseph's Hospital and

Medical Center. 1985. 20 p.

Featuring a culturally sensitive depiction of a

child with asthma, this coloring book illus-

trates and describes respiration, asthma, the

use of an inhaler, the warning signs of

asthma trouble, and what to do if an asthma

attack occurs. It also features a crossword

puzzle and a pistol-toting outlaw named
"Broncho" Billy to explain what triggers are.

Available from Allen & Hanburys, Division of

Glaxo Inc., Five Moore Drive, Research

Triangle Park, NC 27709- (919) 248-2100.

PRICE: Free (up to 200 copies).

Best ofSuperstuff
New York, NY: American Lung Association.

1992. 31 p.

ChildhoodAsthma: A Matter of Control
Pfuetze, B.L., M.D.

New York, NY: American Lung Association.

1992. 28 p.

Featuring culturally diverse illustrations and

photographs of children, this booklet begins

with a quiz, then discusses symptoms,

triggers, use and possible side effects of

medications, and other issues faced by

parents.

Available from the ALA. Contact your local

ALA office at (800) LUNG-USA. PRICE: Single

copy $3.00.

\De modo que tu tambien tienes asmal
Sander, N.

Fairfax, VA: Allergy and Asthma

Network-Mothers of Asthmatics, Inc. 1993-

23 p.

#

This colorful activity booklet for children 6

to 8 years of age features games, puzzles,

and riddles, which are designed to provide a

fun way for children to learn about asthma

management techniques and enhance the

child's self-esteem.

This patient education booklet for children is

the Spanish version of So You Have Asthma
Too! It features a 7-year" old girl who de-

scribes asthma, lists some of its triggers, and

illustrates to children that asthma does not

have to limit what they can do.

Available from the ALA. Contact your local

ALA office at (800) LUNG-USA. PRICE: Single

copy $6.75.

Captain America: Return ofthe Asthma
Monster
New York, NY: Marvel Comics. 1993- 16 p.

In this comic book, Captain America comes

to the rescue of a culturally diverse group of

children who are battling an allergen-spread-

ing villain known as the Asthma Monster. It

features a crossword puzzle on the back for

children to test their knowledge.

Available from Allen & Hanburys, Division of

Glaxo Inc., Five Moore Drive, Research

Triangle Park, NC 27709. (919) 248-2100.

PRICE: Free (up to 200 copies).

Available from Allen & Hanburys, Division of

Glaxo Inc., Five Moore Drive, Research

Triangle Park, NC 27709. (919) 248-2100.

PRICE: Free (up to 200 copies). Also avail-

able from Allergy and Asthma

Network-Mothers of Asthmatics, Inc., 3554

Chain Bridge Road, Suite 200, Fairfax, VA
22030-2709. (800) 878-4403. Call for pricing

information.

Dust 'n' Stuff- A Guide to Allergy-

Proofing YourHouse
Alpert, L.

Tucson, AZ: The National Foundation for

Asthma, Inc. 1985. 7 p.

This pamphlet uses culturally sensitive

illustrations of children to describe how
patients and their families can rid their
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homes of allergens. It includes a "Find the

Allergens" test.

Available from the Asthma Foundation of

Southern Arizona, P.O. Box 30069, Tucson,

AZ 85751-0069. (602) 323-6046. PRICE:

Single copy free. Call for information on the

purchase of larger quantities.

Helping Your Child with Asthma
Timonium, MD: American Lung Association

of Maryland. 1989- 5 p.

This large-print, easy-to-read booklet dis-

cusses how to avoid triggers, prevent attacks,

manage attacks at home, and know when it

is time to call for help.

Available from the American Lung Associa-

tion of Maryland, 1840 York Road,

Timonium, MD 21093- (800) 492-7527.

PRICE: Single copy $0.25.

I'm a Meter Reader
Sander, N.

Fairfax, VA: Allergy and Asthma

Network-Mothers of Asthmatics, Inc. 1990.

30 p.

Designed for children, this color booklet

illustrates the use of a peak-flow meter and

how being a meter reader can enable them

to do the things they enjoy.

Available from Allergy and Asthma

Network-Mothers of Asthmatics, Inc., 3554

Chain Bridge Road, Suite 200, Fairfax, VA
22030-2709. (800) 878-4403- Call for pricing

information.

Instructivo para el manejo del medidor
deflujo maximo "Peak-Flow Meter"
Mendoza, G.R., M.D., Sander, N., and

Scherrer, D.

Fairfax, VA: Allergy and Asthma

Network Mothers of Asthmatics, Inc. 1990.

26 p.

In addition to describing how to use a peak-

flow meter and interpret its readings, this

Spanish translation of User's Guide to Peak-

Flow Monitoring provides answers to 13

commonly asked questions about peak-flow

monitoring in children.

Available from Allergy and Asthma

Network-Mothers of Asthmatics, Inc., 3554

Chain Bridge Road, Suite 200, Fairfax, VA
22030-2709. (800) 878-4403- Call for pricing

information.

Kids and Asthma
South Deerfield, MA: Channing L. Bete

Company, Inc. 1992. 8 p.

This booklet uses pictures to color, puzzles,

and games to teach children with asthma

that they can still have fun, if they follow

their doctor's instructions.

Available from Channing L. Bete Company,

Inc., 200 State Road, South Deerfield, MA
01373-0200. (800) 628-7733. PRICE: Single

copy $1.00. Call for information on bulk

order discounts and personalized covers.

School Information Packet
Fairfax, VA: Allergy and Asthma

Network-Mothers of Asthmatics, Inc.

This packet for parents contains a collection

of publications from a variety of organi-

zations that address various medical and

legal issues of asthmatic students.

Available from Allergy and Asthma

Network-Mothers of Asthmatics, Inc., 3554

Chain Bridge Road, Suite 200, Fairfax, VA
22030-2709. (800) 878-4403- Call for pricing

information.
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Soy lector de medidor
Sander, N.

Fairfax, VA: Allergy and Asthma

Network Mothers of Asthmatics, Inc. 1993-

30 p.

This Spanish version of the booklet I'm a

Meter Reader shows children how to use a

peak-flow meter and explains how being a

meter reader can enable them to do the

things they enjoy.

Available from Allergy and Asthma

Network-Mothers of Asthmatics, Inc., 3554

Chain Bridge Road, Suite 200, Fairfax, VA
22030-2709. (800) 878-4403- Call for pricing

information.

So You Have Asthma Too!

Sander, N.

Fairfax, VA: Allergy and Asthma

Network-Mothers of Asthmatics, Inc. 1988.

23 p.

This patient education booklet for children

illustrates a 7-year-old girl named Brooke

discussing how asthma does not have to

limit what children can do.

Available from Allergy and Asthma

Network-Mothers of Asthmatics, Inc., 3554

Chain Bridge Road, Suite 200, Fairfax, VA
22030-2709. (800) 878-4403. Call for pricing

information.

Spiderman Battles the Myth Monster
New York, NY: Marvel Entertainment Group,

Inc. 1991. 16 p.

In this comic book, Spiderman and a cultur-

ally diverse group of children illustrate how
knowing the facts about asthma, diabetes,

and epilepsy can prevent the type of mis-

conceptions that lead to hurt and fear.

Available from the Asthma and Allergy

Foundation of America, 1125 15th Street

NW, Suite 502, Washington, DC 20005.

(202) 466-7643. PRICE: Single copy $1.00;

10 copies $7.00.

Student Asthma Action Card
Washington, DC: Asthma and Allergy-

Foundation of America. 1992.

Designed to be placed in a school file, this

card may be used by parents to record a

student's asthma management plan and

emergency directions.

Available from the Asthma and Allergy

Foundation of America, 1125 15th Street

NW, Suite 502, Washington, DC 20005.

(202) 466-7643. PRICE: Free.

Tips to Remember: Asthma and the

School Child

Milwaukee, WI: American Academy of

Allergy Asthma and Immunology. 1992. 4 p.

In addition to offering tips on how parents

should work with school personnel, this

pamphlet briefly discusses some of the

common school problems faced by a child

with asthma.

Available from the American Academy
of Allergy Asthma and Immunology, 6ll

East Wells Street, Milwaukee, WI 53202.

(414) 272-6071. PRICE: Single copy $0.50;

first 100 copies $34.00; second 100 copies

$10.00.

Tips to Remember: Childhood Asthma
Milwaukee, WI: American Academy of

Allergy Asthma and Immunology. 1992. 5 p.

Featuring a culturally sensitive illustration on

the cover, this pamphlet provides basic

information and discusses possible difficul-

ties in identifying the disease, alternative

diagnoses to asthma, reactive airways dis-

ease, and the need to avoid second-hand

smoke.

Available from the American Academy
of Allergy Asthma and Immunology, 611

East Wells Street, Milwaukee, WI 53202.

(414) 272-6071. PRICE: Single copy $0.50;

first 100 copies $34.00; second 100 copies

$10.00.

<*
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User's Guide to Peak-Flow Monitoring

Mendoza, G.R., M.D., Sander, N., and

Scherrer, D.

Fairfax, VA: Allergy and Asthma

Network'Mothers of Asthmatics, Inc. 1990.

29 p.

In addition to describing how to use a peak-

flow meter and interpret its readings, this

guide provides answers to 13 commonly
asked questions about peak-flow monitoring

in children.

Available from Allergy and Asthma

Network-Mothers of Asthmatics, Inc., 3554

Chain Bridge Road, Suite 200, Fairfax, VA
22030-2709- (800) 878-4403. Call for pricing

information.

Winning OverAsthma
Savage, E.D.

Amherst, MA: Pedipress, Inc. 1992. 30 p.

While telling the story of a 5-year-old boy

named Graham, this coloring book describes

asthma reactions, triggers, medications, and

teamwork between parents and physicians.

Available from Pedipress, Inc., 125 Red Gate

Lane, Amherst, MA 01002. (800) 344-5864.

PRICE: Single copy $7.95; 10 copies $40.00

postpaid.

You Can ControlAsthma: A Bookfor the

Family

Richard, M. and Schneider, S.

Washington, DC: Georgetown University.

1994. 60 p.

This easy-to-read workbook with

multicultural illustrations addresses the major

issues faced by parents of children with

asthma. Tips are provided on communicating

with the child, teaching decisionmaking,

assigning chores, and understanding the

feelings of the child and other family mem-
bers. You Can Control Asthma: A Bookfor
Kids, a child's version of this workbook, also

is available.

Available from the Asthma and Allergy

Foundation of America, 1125 15th Street

NW, Suite 502, Washington, DC 20005.

(202) 466-7643. PRICE: Single copy $5.00;

Set {You Can Control Asthma: A Bookfor the

Family and You Can Control Asthma: A Book

for Kids) $8.00; discounts available on bulk

orders.

You Can Control Asthma: A Bookfor
Kids
Richard, M. and Schneider, S.

Washington, DC: Georgetown University.

1994. 45 p.

For children 6 to 12 years of age, this work-

book uses multicultural illustrations and

games to explain asthma control techniques,

decisionmaking, and playing sports. This is

the child's version of You Can Control

Asthma: A Bookfor the Family.

Available from the Asthma and Allergy

Foundation of America, 1125 15th Street

NW, Suite 502, Washington, DC 20005.

(202) 466-7643. PRICE: Single copy $5.00;

Set {You Can Control Asthma: A Bookfor the

Family and You Can Control Asthma: A Book

for Kids) $8.00; discounts available on bulk

orders.

Your Child and Asthma
Denver, CO: National Jewish Center for

Immunology and Respiratory Medicine.

1992. 28 p.

Designed for parents of asthmatic children,

this booklet is a thorough overview of the

disease and includes information on disease

course, diagnosis, family issues, and the use

and potential side effects of medications.

Available from the National Jewish Center

for Immunology and Respiratory Medicine,

1400 Jackson Street, Denver, CO 80206.

(800) 222-LUNG. PRICE: Single copy free.
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Written Materials for Teenagers and
Adults

About Asthma: Facts and Myths
Northbrook, IL: American College of Chest

Physicians. 1993- 5 p.

This three-panel brochure disputes myths

and states the facts on a variety of patient

issues, such as cigarette and marijuana

smoking, outgrowing asthma, exposure to

paint fumes, taking aspirin, having pets, and

eating in restaurants.

Available from the American College of

Chest Physicians, 3300 Dundee Road,

Northbrook, IL 60062-2348. (708) 498-1400.

PRICE: Single copy free; 50 copies $10.00;

100 copies $20.00.

Advicefrom Your Allergist: Asthma
Arlington Heights, IL: American College of

Allergy Asthma and Immunology. 1992. 7 p.

In addition to presenting basic information

about asthma in a question-and-answer

format, this booklet provides exercise sug-

gestions for patients and information about

the drug theophylline.

Available from the

American College of

Allergy Asthma and

Immunology, 85 West

Algonquin Road, Suite

550, Arlington Heights, IL

60005. (800) 842-7777 or

(708) 427-1200. PRICE:

Single copy free. Not

available in bulk quantities

but reproducible without

permission.

Allergy and Asthma: An
Informational Brochure
Milwaukee, WI: American Acad-

emy of Allergy Asthma and Immu
nology. 1993. 8 p.

74

This pamphlet explains the connection

between asthma and allergies.

Available from the American Academy
of Allergy Asthma and Immunology, 6ll

East Wells Street, Milwaukee, WI 53202.

(414) 272-6071. PRICE: Single copy $0.50;

first 100 copies $25.00, additional orders of

100 copies $15.00.

Asthma: Fact and Fiction

Alpert, L.

Tucson, AZ: Asthma Foundation of Southern

Arizona. 1982. 16 p.

In addition to discussing some of the myths

associated with asthma, this booklet de-

scribes how patients can avoid attacks by

utilizing a good asthma defensive team. This

team includes a physician, medication,

environmental control, protection of the

body, and control of stress. It is written in a

relaxed style with somewhat humorous

illustrations that may appeal to teenagers and

adults.

Dancers from the District of

Columbia Recreation Department

entertain at Howard University's

Asthma Awareness Day.



Available from the Asthma Foundation of

Southern Arizona, P.O. Box 30069, Tucson,

AZ 85751-0069. (602) 323-6046. PRICE:

Single copy free. Call for information on the

purchase of larger quantities.

Available from the National Asthma

Education and Prevention Program,

P.O. Box 30105, Bethesda, MD 20824-0105.

(301) 251-1222. PRICE: Free. Postage

charged for orders of more than 10 copies.

Asthma Handbook
New York, NY: American Lung Association.

1992. 24 p.

Multicultural illustrations and anecdotal

stories are used throughout this booklet,

which addresses basic issues for smokers

and nonsmokers. It also has a question-and-

answer section on various concerns that

people with asthma may have.

Available from the American Lung Associa-

tion (ALA). Contact your local ALA office at

(800) LUNG-USA. PRICE: Single copy $2.50.

Asthma: Learning to Control Your
Symptoms
Kansas City, MO: American Academy of

Family Physicians. 1993- 6 p.

Written at the 7th-grade reading level, this

brochure from the Health Notesfrom Your

Family Doctor series offers answers to

questions about allergens, steroids, physical

limitations, peak-flow meters, and metered-

dose inhalers.

Available from the American Academy
of Family Physicians, 8880 Ward
Parkway, Kansas City, MO 64114-2797.

(800) 944-0000. PRICE: Single copy free;

$30.00 per 100 copies plus $4.00 shipping.

Check Your Asthma I.Q.

Washington, DC: National Heart, Lung, and

Blood Institute. 1990. 2 p.

This fact sheet features 12 true-or-false

statements about the disease as well as

answers and explanations.

Como usar un nebulizador:ffolleto

instructivo para elpaciente

Rochester, NY: Fisons Pharmaceuticals.

1991. 15 p.

Written in Spanish, this booklet describes

and illustrates the correct way to use a

nebulizer.

Available from Fisons Pharmaceuticals, 755

Jefferson Road, P.O. Box 1766, Rochester,

NY 14603. (716) 475-9000. PRICE: Single

copy free.

Datos sobre el asma
Washington, DC: National Heart, Lung, and

Blood Institute. 1992. 7 p.

This Spanish-language version of the booklet

Facts About Asthma gives basic information

about the disease in a question-and-answer

format and discusses triggers, incidence,

diagnosis, episode prevention, treatment,

exercise, and research.

Available from the National Asthma

Education and Prevention Program,

P.O. Box 30105, Bethesda, MD 20824-0105.

(301) 251-1222. PRICE: Free. Postage

charged for orders of more than 10 copies.

El asma en un minuto: lo que usted

necesita saber

Plaut, T.F., M.D.

Amherst, MA: Pedipress, Inc. 1992. 40 p.

This Spanish edition of One Minute Asthma:
What You Need to Know covers the basics of

asthma and gives a detailed discussion of the

medications and devices that may be used to

manage it.
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Available from Pedipress, Inc., 125 Red Gate

Lane, Amherst, MA 01002. (800) 344-5864.

PRICE: Single copy $5.95; 10 copies $20.00

postpaid.

Facts About Asthma
New York, NY: American Lung Association.

1994. 14 p.

This 14-panel brochure, with a culturally

diverse depiction on the cover, provides

information on basic asthma issues, as well

as cigarette smoking, the difference between

anabolic steroids and corticosteroids, and the

different types of asthma attacks.

Available from the American Lung Associa-

tion (ALA). Contact your local ALA office at

(800) LUNG-USA. PRICE: Single copy $0.20.

Facts About Asthma
Washington, DC: National Heart, Lung, and

Blood Institute. 1990. 7 p.

Facts About Peak-Flow Meters
New York, NY: American Lung Association.

1992. 8 p.

This booklet discusses how and when to use

a meter, as well as how to chart flow rates

and determine a "normal" rate.

Available from the American Lung Associa-

tion (ALA). Contact your local ALA office at

(800) LUNG-USA. PRICE: Single copy $0.45.

Let's Talk About Asthma: A Guidefor
Teens

Baldwin, J.

New York, NY: American Lung Association.

1993. 26 p.

This guide for teens has a multicultural set of

illustrations and addresses basic asthma

issues, as well as relaxation techniques,

asthma's impact on a teen's social life, and

depression.

This booklet provides basic information on

diagnosis, asthma episodes, environmental

control, medications, and exercise in a

question-and-answer format.

Available from the National Asthma

Education and Prevention Program,

P.O. Box 30105, Bethesda, MD 20824-0105.

(301) 251-1222. PRICE: Free. Postage

charged for orders of more than 10 copies.

Facts About Home Control ofAllergies
andAsthma
New York, NY: American Lung Association.

1992. 8 p.

This 8-panel brochure discusses the impor-

tance of removing asthma triggers from the

home, such as tobacco smoke, cockroaches,

dust mites, and molds.

Available from the American Lung Associa-

tion (ALA). Contact your local ALA office at

(800) LUNG-USA. PRICE: Single copy $0.25.

Available from the American Lung Associa-

tion (ALA). Contact your local ALA office at

(800) LUNG-USA. PRICE: Single copy $3.85.

Living With Asthma and Allergies:

Exercise and Asthma
Washington, DC: Asthma and Allergy Foun-

dation of America. 1994. lOp.

This brochure gives an easy-to-understand

explanation of exercise-induced asthma

(EIA). It promotes the message that people

with EIA can lead active and healthy lives, if

they follow a doctor's guidance and adhere

to a treatment plan. Other Living With

Asthma and Allergies brochures are

available.

Available from the Asthma and Allergy

Foundation of America, 1125 15th Street

NW, Suite 502, Washington, DC 20005.

(202) 466-7643. PRICE: Single copy $1.50:

discounts available on bulk orders.
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Lo que todo el mundo necesita saber

acerca de los corticosteroides

Kaliner, M., M.D.

Fairfax, VA: Allergy and Asthma

Network'Mothers of Asthmatics, Inc. 1992.

15 p.

This Spanish version of the booklet What
Everyone Needs to Know about Corticoste-

roids describes the chemistry, possible side

effects, and role of corticosteroids in the

treatment of asthma.

Available from Allergy and Asthma

Network-Mothers of Asthmatics, Inc., 3554

Chain Bridge Road, Suite 200, Fairfax, VA
22030-2709. (800) 878-4403- Call for pricing

information.

Lo que usted debe saber acerca del

asma
New York, NY: Interamerican College of

Physicians and Surgeons. 1992. 14 p.

This colorful Spanish-language booklet gives

an overview of the basic issues of asthma.

Available from the Interamerican College of

Physicians and Surgeons, Office of Commu-
nications, 915 Broadway, Suite 1105, New
York, NY 10010. (800) 225-7084. Call for

pricing information.

Tips to Remember: Exercise-Induced

Asthma and Broncbospasm
Milwaukee, WI: American Academy of

Allergy Asthma and Immunology. 1993- 2 p.

This pamphlet discusses the symptoms,

triggers, diagnosis, and treatment of asthma

and bronchospasm associated with exercise.

Available from the American Academy
of Allergy Asthma and Immunology, 611

East Wells Street, Milwaukee, WI 53202.

(414) 272-6071. PRICE: Single copy $0.50;

first 100 copies $34.00; second 100 copies

$10.00.

Tips to Remember: Peak-Flow Meter - A
Thermometerfor Asthma
Milwaukee, WI: American Academy of

Allergy Asthma and Immunology. 1992. 4 p.

In addition to explaining the functions of a

peak-flow meter, this pamphlet offers a list

of 10 steps that can help ensure an accurate

meter reading.

Available from the American Academy
of Allergy Asthma and Immunology, 611

East Wells Street, Milwaukee, WI 53202.

(414) 272-6071. PRICE: Single copy $0.50;

first 100 copies $34.00; second 100 copies

$10.00.

One Minute Asthma: What You Need to

Know
Plaut, T.F., M.D.

Amherst, MA: Pedipress, Inc. 1994. 37 p.

Written on a 6th-grade reading level, this

booklet covers the basics of asthma and

gives a detailed discussion of the medica-

tions and devices that may be used to

manage the disease.

Tips to Remember: Removing House
Dust and Other Allergic Irritantsfrom
Your Home
Milwaukee, WI: American Academy of

Allergy Asthma and Immunology. 1993- 4 p.

This pamphlet offers tips on removing

allergic triggers, such as house dust, cock-

roaches, microscopic dust mites, animal

dander, and molds.

Available from Pedipress, Inc., 125 Red Gate

Lane, Amherst, MA 01002. (800) 344-5864.

PRICE: Single copy $5.95; 10 copies $20.00

postpaid.

Available from the American Academy
of Allergy Asthma and Immunology, 611

East Wells Street, Milwaukee, WI 53202.

(414) 272-6071. PRICE: Single copy $0.50;

first 100 copies $34.00; second 100 copies

$10.00.
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Tips to Remember: Use ofSteroidsfor
Asthma and Allergy

Milwaukee, WL American Academy of

Allergy Asthma and Immunology. 1992. 2 p.

In addition to discussing the function and

administration of steroids, this pamphlet

explains the difference between the steroids

used to treat asthma and anabolic steroids,

which have potentially harmful side effects

that have been widely publicized.

Available from the American Academy
of Allergy Asthma and Immunology, 611

East Wells Street, Milwaukee, WI 53202.

(414) 272-6071. PRICE: Single copy $0.50;

first 100 copies $34.00; second 100 copies

$10.00.

Understanding Asthma
Denver, CO: National Jewish Center for

Immunology and Respiratory Medicine.

1992. 27 p.

Available from the American Academy
of Allergy Asthma and Immunology, 611

East Wells Street, Milwaukee, WI 53202.

(414) 272-6071. PRICE: Single copy $0.50;

first 100 copies $34.00; second 100 copies

$10.00.

Tips to Remember: Triggers ofAsthma
Milwaukee, WI: American Academy of

Allergy Asthma and Immunology. 1993. 3 p.

This pamphlet offers a brief discussion about

asthma triggers, such as allergens, viral

infections, sinusitis, irritants, smoke, exercise,

gastroesophageal reflux, and sensitivity to

medications and sulfites.

Available from the American Academy
of Allergy Asthma and Immunology, 611

East Wells Street, Milwaukee, WI 53202.

(414) 272-6071. PRICE: Single copy $0.50;

first 100 copies $34.00; second 100 copies

$10.00.

Tips to Remember: What Every Patient

Should Know about Asthma and Allergy

Medications

Milwaukee, WI: American Academy of

Allergy Asthma and Immunology. 1992. 5 p.

A fill-in chart for medication instructions is

provided in this pamphlet, as well as infor-

mation on the purpose and potential side

effects of antihistamines, decongestants,

bronchodilators, and anti-inflammatory

agents.

This booklet provides a detailed overview of

asthma, covering triggers, diagnosis, monitor-

ing, environmental treatments, and possible

side effects of medications. The content and

depth of this booklet are similar to Your

Child and Asthma, but it does not focus on

children specifically.

Available from the National Jewish Center

for Immunology and Respiratory Medicine,

1400 Jackson Street, Denver, CO 80206.

(800) 222-LUNG. PRICE: Single copy free.

USP Drug Information (DI) Patient

Education Leaflets

Rockville, MD: United States Pharmacopeial

Convention, Inc. 1993-

These pads of tearoff fact sheets, which are

available in full text or easy-to-read formats,

provide information on prescription medica-

tions, including corticosteroids, adrenergic

bronchodilators, and xanthine broncho-

dilators. The leaflets include a description of

the medication, important things to consider

before usage, guidelines for proper usage,

precautions, and possible side effects.

Special orders may be placed for Spanish

versions of the leaflets.

Available from U.S. Pharmacopeial Conven-

tion, Inc., 12601 Twinbrook Parkway,

Rockville, MD 20852. (800) 227-8772. PRICE:

Pad of 50 sheets in English $2.25. Call for

information on special-order Spanish leaflets.
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YourAsthma Can Be Controlled: Expect
Nothing Less

Washington, DC: National Asthma Education

and Prevention Program. 1991. 20 p.

This booklet provides advice to patients

about working with their physicians to

decrease their symptoms. It includes

multicultural photographs of patients and

health professionals.

Available from the National Asthma

Education and Prevention Program,

P.O. Box 30105, Bethesda, MD 20824-0105.

(301) 251-1222. PRICE: Free. Postage

charged for orders of more than 10 copies.

Available from Allergy and Asthma

Network Mothers of Asthmatics, Inc., 3554

Chain Bridge Road, Suite 200, Fairfax, VA
22030-2709. (800) 878-4403. Call for pricing

information.

What Everyone Needs to Know about
Corticosteroids

Kaliner, M., M.D.

Fairfax, VA: Allergy and Asthma

Network-Mothers of Asthmatics, Inc. 1994.

16 p.

This booklet describes the chemistry, pos-

sible side effects, and role of corticosteroids

in the treatment of asthma.

What Everyone Needs to Know about
Asthma
White, M., M.D.

Fairfax, VA: Allergy and Asthma

Network Mothers of Asthmatics, Inc. 1993-

15 p.

This booklet provides general information

about the disease, including medications,

management plans and devices, as well as

statistics and costs to families.

Available from Allergy and Asthma

Network-Mothers of Asthmatics, Inc., 3554

Chain Bridge Road, Suite 200, Fairfax, VA
22030-2709. (800) 878-4403. Call for pricing

information.

What Everyone Needs to Know about
Bronchodilators

Szefler, S.J., M.D.

Fairfax, VA: Allergy and Asthma

Network-Mothers of Asthmatics, Inc. 1992.

13 p.

Available from Allergy and Asthma

Network-Mothers of Asthmatics, Inc., 3554

Chain Bridge Road, Suite 200, Fairfax, VA
22030-2709. (800) 878-4403. Call for pricing

information.

What Everyone Needs to Know about
Cromolyn Sodium
Furukawa, C.T., M.D.

Fairfax, VA: Allergy and Asthma

Network-Mothers of Asthmatics, Inc. 1992.

13 p.

This booklet describes how the three forms

of the drug cromolyn sodium, also known as

Intal, are administered.

Available from Allergy and Asthma

Network-Mothers of Asthmatics, Inc., 3554

Chain Bridge Road, Suite 200, Fairfax, VA
22030-2709. (800) 878-4403- Call for pricing

information.

This booklet describes bronchodilator

medications and how they are administered,

as well as possible future innovations in

bronchodilator therapy.

79



What Everyone Needs to Know about
Exercise-Induced Asthma
Spector, S., M.D.

Fairfax, VA: Allergy and Asthma

Network-Mothers of Asthmatics, Inc. 1993-

lip.

Asthma Super Stars features several children

who are already experienced in managing

asthma, two athletes who perform with

excellence in spite of the disease, and many
leading medical experts who offer advice

and encouragement.

This booklet provides general information

about exercise-induced asthma, including

diagnosis, triggers, treatment, and recom-

mendations for proper exercise.

Available from the Asthma and Allergy

Foundation of America, 1125 15th Street

NW, Suite 502, Washington, DC 20005.

(202) 466-7643. PRICE: Single copy $55.00.

Available from Allergy and Asthma

Network-Mothers of Asthmatics, Inc., 3554

Chain Bridge Road, Suite 200, Fairfax, VA
22030-2709. (800) 878-4403. Call for pricing

information.

What Everyone Needs to Know about
Theophylline

Tinkelman, D., M.D.

Fairfax, VA: Allergy and Asthma

Network-Mothers of Asthmatics, Inc. 1992.

19 p.

Theophylline, one of the most commonly
prescribed medications for chronic asthma, is

discussed in this booklet that covers the

drug's development, chemistry, indications

for usage, possible side effects, and alterna-

tive therapies.

Available from Allergy and Asthma

Network-Mothers of Asthmatics, Inc., 3554

Chain Bridge Road, Suite 200, Fairfax, VA
22030-2709. (800) 878-4403. Call for pricing

information.

Videotapes, Posters, and Displays

for Adults and Children

Asthma Super Stars

Washington, DC: Asthma and Allergy

Foundation of America. 1992.

Vi-in. VHS videocassette. 14 min.

Asthma Wellness Center

Kenilworth, NJ: Schering Corporation. 1993.

15- x 11-inch base, 13 inches high.

A small tabletop patient education center,

this display includes a small color flip chart,

fact sheets, and brochures. Inside of the

display are a peak-flow meter, videotape

about inhalation techniques, and an inhaler.

Available from Schering Corporation, 2000

Galloping Hill Road, Kenilworth, NJ 07033.

(800) 526-4099. PRICE: Free.

Asthma: What You Need to Know
Omaha, NE: Envision Communications. 1990.

Vi-m. VHS videocassette. 16 min.

This culturally diverse videotape features

Bob Gibson, an African-American Hall of

Fame baseball player with asthma, and

provides basic information about the disease,

including demonstrations of the use of

asthma management devices.

Available from Allergy and Asthma

Network-Mothers of Asthmatics, Inc., 3554

Chain Bridge Road, Suite 200, Fairfax, VA
22030-2709- (800) 878-4403- Call for pricing

information.

This entertaining and fast-paced videotape

was designed to help children gain a sense

of hope and mastery in coping with asthma.

80



Free to Breathe: Inhaler Usefor Chil-

dren with Asthma
Fairfax, VA: Allergy and Asthma

Network-Mothers of Asthmatics. 1993.

Vz-m. VHS videocassette. 8 min.

In this videotape, a culturally diverse group

of children demonstrate when and how four

different types of inhalers may be used.

Available from Allergy and Asthma

Network-Mothers of Asthmatics, Inc., 3554

Chain Bridge Road, Suite 200, Fairfax, VA
22030-2709. (800) 878-4403. Call for pricing

information.

I'm a Meter Reader
Sander, N.

Fairfax, VA: Allergy and Asthma

Network-Mothers of Asthmatics. 1992.

Vi-in. VHS videocassette. 5 min.

This animated videotape (booklet version

also available) illustrates for children how
becoming a peak-flow meter reader can help

them do the things that they like to do.

Available from Allergy and Asthma

Network-Mothers of Asthmatics, Inc., 3554

Chain Bridge Road, Suite 200, Fairfax, VA
22030-2709. (800) 878-4403. Call for pricing

information.

Managing Asthma in School: An Action

Plan

Baylor University Medical Center. 1992.

V2-in. VHS videocassette. 14 min.

Managing Childhood Asthma: A Parent's

Guide
Garden Grove, CA: Medcom, Inc. 1994.

Vi-in. VHS videocassette. 22 min.

This videotape features a culturally diverse

group of parents and professionals working

as partners to manage the care of children

who have asthma. A 24-page booklet accom-

panies the tape.

Available from Allergy and Asthma

Network-Mothers of Asthmatics, Inc., 3554

Chain Bridge Road, Suite 200, Fairfax, VA
22030-2709. (800) 878-4403. Call for pricing

information.

Partners in Asthma Management
Washington, DC: National Asthma Education

and Prevention Program.

This 17- x 22-inch poster is a photograph of

an African-American mother and son discuss-

ing the answers to the Check Your Asthma
I.Q. quiz with a health care professional.

Available from the National Asthma

Education and Prevention Program,

P.O. Box 30105, Bethesda, MD 20824-0105.

(301) 251-1222. PRICE: Free. Postage

charged for orders of more than 10 copies.

So You Have Asthma Too!

Sander, N.

Fairfax, VA: Allergy and Asthma

Network-Mothers of Asthmatics, Inc. 1990.

V2-in. VHS videocassette. 5 min.

This videotape shows students, their par-

ents, school officials, and physicians working

together to manage asthma.

Available from the Asthma and Allergy

Foundation of America, 1125 15th Street

NW, Suite 502, Washington, DC 20005.

(202) 466-7643. PRICE: Single copy $15.00.

This animated videotape (booklet version

also available) features a 7-year-old girl

named Brooke discussing asthma and how
having it does not have to limit what chil-

dren can do.

Available from Allergy and Asthma

Network-Mothers of Asthmatics, Inc., 3554

Chain Bridge Road, Suite 200, Fairfax, VA
22030-2709. (800) 878-4403. Call for pricing

information.
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Three Winners

Research Triangle Park, NC: Allen &
Hanburys. 1991.

Basketball star Dominique Wilkins is one of

three athletes with asthma illustrated in this

17- x 22-inch poster. Basic information

about the disease appropriate for school

personnel is provided on the back of the

poster.

Available from the Asthma and Allergy

Foundation of America, 1125 15th Street

NW, Suite 502, Washington, DC 20005.

(202) 466-7643. PRICE: Call for cost informa-

tion on materials and training.

Air Wise: Self-Management ofAsthma
through Individual Education
Washington, DC: National Heart, Lung, and

Blood Institute. 1984.

Available from Allen & Hanburys, Division of

Glaxo Inc., Five Moore Drive, Research

Triangle Park, NC 27709. (919) 248-2100.

PRICE: Free.

Wheeze World
Fairfax, VA: Allergy and Asthma

Network-Mothers of Asthmatics, Inc. 1994.

Vz-m. VHS videocassette. 11 min.

This videotape, a spoof of the movie

Wayne's World, features a multicultural cast

and teaches children 9 to 15 years of age

about the "quiet and noisy" aspects of

asthma. It describes how taking "quiet" (anti-

inflammatory) medicine regularly can reduce

the need to take the "noisy" (bronchodilator)

medications.

Available from Allergy and Asthma

Network-Mothers of Asthmatics, Inc., 3554

Chain Bridge Road, Suite 200, Fairfax, VA
22030-2709. (800) 878-4403- Call for pricing

information.

Educational Programs and
Teaching Aids

Asthma Care Training (ACT)
Washington, DC: Asthma and Allergy

Foundation of America.

This four-session patient education package

is designed to provide individualized self-

management education to children 9 to 13

years of age. In addition to the patient

educator, Air Wise also involves the physi-

cian and parents. The Air Wise teaching

manual includes a user's guide, program

guide, and patient handouts, as well as

preprogram assessment, monitoring, and

postprogram evaluation forms.

Available from the National Asthma

Education and Prevention Program,

P.O. Box 30105, Bethesda, MD 20824-0105.

(301) 251-1222. PRICE: Single copy free.

Asthma Awareness: Curriculumfor the

Elementary Classroom
Washington, DC: National Heart, Lung, and

Blood Institute. 1993. 58 p.

Developed for use with children at all

elementary school grade levels, this curricu-

lum has lessons that can be easily integrated

into a health education or science

curriculum.

Available from the National Asthma

Education and Prevention Program,

P.O. Box 30105, Bethesda, MD 20824-0105.

(301) 251-1222. PRICE: Single copy free.

Designed for children who are 6 to 12 years

of age, this three-session training program

reinforces decisionmaking skills to help

children avoid triggers and prevent attacks.

Children explore their feelings about asthma

with their parents and learn about self-care.
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Asthma Explorers Education Program
Rochester, NY: Fisons Corporation. 1993-.

The Asthma Explorers Club, an educational

program for children between 6 and 12

years of age, includes a variety of materials,

including a storybook, self-monitoring

calendar, and instructional activity books.

Membership in the club lasts for 1 year,

during which the children periodically

receive certificates and small rewards for

learning how to manage their asthma.

Available from Fisons Pharmaceuticals, P.O.

Box 1766, 755 Jefferson Road, Rochester, NY
14603. (716) 475-9000. PRICE: Free. Call for

bulk orders of enrollment sheets.

Family Education Program
Fairfax, VA: Allergy and Asthma

Network-Mothers of Asthmatics, Inc. 1995-

This program is a series of 2-hour, open
enrollment courses for patients and their

families. In addition to learning how to

incorporate asthma management into their

daily routine, participants are taught how to

improve communication and problem-

solving skills.

Available from Allergy and Asthma

Network-Mothers of Asthmatics, Inc., 3554

Chain Bridge Road, Suite 200, Fairfax, VA
22030-2709- (800) 878-4403- PRICE: Call for

information.

Huffand Puff: The Children's Asthma
Program
Springfield, IL: Creative Health Concepts.

Designed for children who are 4 to 8 years

of age and their parents, this three-session

program features two puppets named Huff

and Puff who show children how to take an

active role in their care. Purchasers of the

Huffand PuffStuffKit receive a comprehen-

sive program guide, a workbook, an audio-

cassette of music, a game that teaches

children how to make decisions about

asthma, two mouth puppets, a feltboard

showing the respiratory system, and a canvas

tote bag. A one-session program designed

for English- and Spanish-speaking lower

income families is available as a supplement

to the Huffand PuffStuffKit.

Available from Creative Health Concepts,

Inc., P.O. Box 7421, Springfield, IL 62791-

7421. (217) 546-5189. Call for pricing

information.

A Kids on the Block Program on Asthma
Columbia, MD: The Kids on the Block, Inc.

1985-.

This educational program uses puppets to

illustrate how asthma can affect school,

sports, friends, and family. Purchasers of the

package receive a group of large puppets

that represent a racially balanced group of

children, audiocassettes, training guide, four

different program scripts, props, followup

activities, and other resources. The program

is designed so that anyone can be a puppe-

teer, and workshops for training puppeteers

are available. Consultants at The Kids on the

Block, Inc., can offer tips on fundraising and

volunteer recruitment for the program. Call

The Kids on the Block, Inc., to find out if

any organizations in your area already have

puppets. If so, you can make arrangements

for them to perform at your event.

Available from The Kids on the Block, Inc.,

9385-C Gerwig Lane, Columbia, MD 21046.

(410) 290-9095 or (800) 368-KIDS. PRICE:

Call for information.
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Managing Asthma: A Guide for Schools

Washington, DC: National Asthma Education

and Prevention Program. 1991- 17 p.

This booklet outlines specific roles and

actions that various school personnel can

perform to assist with asthma management.

Available from the National Asthma

Education and Prevention Program,

P.O. Box 30105, Bethesda, MD 20824-0105.

(301) 251-1222. PRICE: Single copy free.

Open Airwaysfor Schools

New York, NY: American Lung Association.

1992.

This educational package for children with

asthma ages 8 to 1 1 years may be used by

teachers, school nurses, respiratory thera-

pists, or parents of children with asthma and

others. In addition to an instructor's guide,

curriculum, handout slicks, and a list of

association affiliates, this package includes a

flip chart of colorful posters that depict a

culturally diverse group of children in urban,

rural, and suburban settings.

Available from the American Lung

Association (ALA)/Open Airways for Schools

Program, P.O. Box 1036, Evans City, PA

16033. (800) 292-5542 for credit card orders

or call your local ALA at (800) LUNG-USA.
PRICE: Single copy $29.95.

Peak Performance U.S.A.: A Programfor
Managing Asthma in the School

Dallas, TX: American Association of

Respiratory Care. 1992-.

In this ongoing health promotion program,

respiratory care professionals teach school

personnel how to identify children with

asthma and help them lead active lives. Kits

The Kids on the Block, Inc. puppet

show demonstrates what asthma

means to children.

are provided for the school nurse that

include asthma management guides, peak-

flow meters, and holding chambers, as well

as an implementation guide and public

relations kit for the respiratory care

practitioner.

Available from American Association of

Respiratory Care, 11030 Abies Lane, Dallas,

TX 75229-4593. (214) 243-2272. PRICE:

Single copy free.

Resource Listfor Asthma Education in

the Schools

Washington, DC: National Asthma Education

and Prevention Program. 1993. 20 p.

This resource list describes materials that

educate teachers, school nurses, and other

school staff about asthma. It also lists materi-

als that can be used in school-based pro-

grams to teach children and their families

about management and coping strategies.

Available from the National Asthma

Education and Prevention Program,

P.O. Box 30105, Bethesda, MD 20824-0105.

(301) 251-1222.
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DEPARTMENT OF HEALTH & HUMAN SERVICES Public Health Service

National Institutes of Health

National Institute of Allergy

and Infectious Diseases

Bethesda, Maryland 20892

Dear Colleague:

Struggling for breath is a terrifying experience, one that 10 to 15 million Americans with

asthma have faced. Each year more than 5,000 lives are lost in the United States alone

because of asthma. With proper medical care, asthma is a manageable disease.

Tragically, asthma is increasing, particularly among children.

To help combat this trend, the National Institute of Allergy and Infectious Diseases has

created Asthma Awareness Day: A Planning Guide to encourage organizations to plan

asthma awareness events in their communities. These events help to teach children and

their families how to take control and manage asthma.

The kit contains step-by-step information on planning, promoting, and launching an

Asthma Awareness Day event. Since asthma has the greatest impact on African-American

and Hispanic children living in urban areas, we have made a special effort to include

information relevant to planners interested in reaching these populations. The guide

contains sample tools used successfully in other Asthma Awareness Day events

throughout the country. It can be used to plan both large-scale educational efforts and

smaller scale activities.

The goal is attainable: To help children with asthma learn how to control their disease,

consequently reducing the number of hospitalizations and deaths due to asthma. We
invite you to take a first step toward attaining this goal by planning an Asthma

Awareness Day in your community. We hope this guide will encourage you and assist

you in this process.

Sincerely,

Anthony S. Fauci, M.D.

Director

National Institute of Allergy and Infectious Diseases
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NIAID Cosponsors Asthma Awareness Day at Howard University

Illness and deaths from asthma have been

increasing recently in the United States, and

children who live in the inner city are par-

ticularly affected.

Because of the urgency of this problem, the

Howard University College of Medicine and

Hospital and the National Institute of Allergy

and Infectious Diseases recently sponsored a

1-day, city-wide Asthma Awareness Day for

Family and Friends. The health fair was held

on the campus of Howard University for more

than 500 students from the District of Colum-

bia schools.

| "Asthma Awareness Day was designed to

" help parents and children better cope with

asthma and allergies," said Dr. Charles H.

Epps, dean of Howard's college of medicine,

who welcomed the participants. "We want our

children with asthma and allergies to feel

special."

Susan Kidd of WRC-TV moderated the

program and expressed her personal interest in

the subject. Kidd said she, her husband and

their two sons all have asthma. She introduced

Dr. Anthony S. Fauci, director of NIAID,
who spoke briefly about the role of research.

"Regular medical care and appropriate medi-

cines can help control asthma," said Fauci.

"Research scientists are looking for even more
effective medicines to help you."

Other guests included Rep. Steny H.
Hoyer, who talked about his experiences with

asthma. Dr. Franklin G. Jenifer, president of

Howard University, said he was proud of the

partnership between Howard and NIAID in

sponsoring such an event to help parents,

teachers and children to learn more about

asthma and allergies.

The students, who were accompanied by a

number of parents and teachers, watched a

puppet show about children with asthma per-

formed by Kids on the Block, Inc. Voluntary

health organizations and pharmaceutical com-
panies showed videos, answered questions,

displayed products, and distributed literature.

The children learned breathing and relaxation

techniques and how to use peak flow meters to

measure breathing ability. The meter indicates

when a doctor or parent should modify the

dose of a child's medication.

Attendees were treated to lunch, T-shirts,

balloons, buttons, hats, visors and Frisbees.

Captain America, a superhero who fights

asthma, and clowns who do "walking magic,"

face painting, and balloon sculpturing were on

hand to entertain. Three dance companies

from the D.C. Department of Recreation also

performed.

Asthma Awareness Day was sponsored in

cooperation with the American Lung Associa-

tion of D.C, the Asthma and Allergy

Foundation of America, the D.C. Department

of Recreation, the D.C. Public Schools,

Mothers of Asthmatics, Inc. /The National

Allergy and Asthma Network, and the Office

of the D.C. Public Health Commissioner.

One of the most common chronic diseases

in the United States, asthma affects between

10 and 16 million Americans. It is the most

frequent cause of hospital admissions for chil-

dren, and also leads the list of childhood

diseases that cause a significant loss of time

from school. Each year 4,000 deaths are

caused by asthma.—James Hadley EH

Reprinted from The NIHRecord.
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Additional Potential Cosponsors
of Asthma Awareness Day

Community groups that are interested in planning an Asthma Awareness Day may want to

work together with one of the following research centers. The centers are divided into two

main groups: the Asthma, Allergic and Immunologic Diseases Cooperative Research Cen-

ters and the National Cooperative Inner-City Asthma Study Centers. Within each section, the

centers are listed in alphabetical order by State. If you would like to work with the center in

your area, contact information is provided below.

Asthma, Allergic and
Immunologic Diseases

Cooperative Research Centers

Birmingham, Alabama

Dr. Max D. Cooper

Principal Investigator

Department of Developmental and Clinical

Immunology
University of Alabama

378 Tumor Institute

University Station

Birmingham, AL 35294-3300

(205) 934-3370

For information, contact:

Dr. James Bonner

(Same address and telephone as Dr. Cooper)

Lajotta, California

Dr. Eng M. Tan

Principal Investigator

Autoimmune Disease Center

Department of Molecular and Experimental

Medicine

Scripps Clinic and Research Foundation

10666 North Torrey Pines Road
La Jolla, CA 92037

(619) 455-9100

For information, contact:

Dr. Sandra Christensen

or Dr. David Mathison

or Dr. Bruce Zuraw
Scripps Clinic and Research Foundation

Division of Allergy and Clinical

Immunology

10666 North Torrey Pines Road

La Jolla, CA 92037

(619) 554-8620

Los Angeles, California

Dr. Andrew Saxon

Principal Investigator

Department of Medicine

UCLA School of Medicine

Room 52-175, Center for Health Sciences

Box 951680

10833 LeConte Avenue

Los Angeles, CA 90095-1680

(310) 825-3718

(See page 2 for contact information)



For information, contact:

Dr. Mary Ann Lewis

UCLA School of Nursing

10833 LeConte Avenue

Los Angeles, CA 90095-6917

(310) 825-8476

(310) 206-4301 (FAX)

or

Dr. Gary Rachelefsky

Suite 200

11620 Wilshire Boulevard

Los Angeles, CA 90025

(310) 312-5050

San Francisco, California

Dr. Edward J. Goetzl

Principal Investigator

Departments of Medicine and Dermatology

University of California, San Francisco

533 Parnassus Avenue

Room UB8B
San Francisco, CA 94243-0711

(415) 476-5339

(415) 476-6915 (FAX)

For information, contact:

Dr. Homer Boushey

Box 0120

(Same address as Dr. Goetzl)

(415) 476-8019

Chicago, Illinois

Dr. Alan R. Leff

Principal Investigator

Division of Biological Sciences

Pulmonary and Critical Care Medicine

Department of Medicine

University of Chicago - MC6076
5841 South Maryland Avenue
Chicago, IL 60637

(312) 702-1859

For information, contact:

Joel Ross

Program Director

University of Chicago Hospitals

Department of Medicine - MC6091
5841 South Maryland Avenue

Chicago, IL 60637

(312) 702-1490

Baltimore, Maryland

Dr. Philip S. Norman
Principal Investigator

Johns Hopkins Asthma and Allergy Center

5501 Hopkins Bayview Circle

Baltimore, MD 21224

(410) 550-2581

For information, contact:

Dr. Philip S. Norman

Bethesda, Maryland

Dr. Dean D. Metcalfe

Principal Investigator

NIAID/LCI/Allergic Diseases Section

Building 10, Room 11C205

10 Center Drive, MSC 1888

Bethesda, MD 20892-1888

(301) 496-2165

For information, contact:

James Hadley

National Institute of Allergy and Infectious

Diseases

Office of Communications

Building 31, Room 7A50

31 Center Drive, MSC 2520

Bethesda, MD 20892-2520

(301) 496-5717
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Boston, Massachusetts

Dr. K. Frank Austen

Principal Investigator

Department of Rheumatology-Immunology

Harvard Medical School

Brigham and Women's Hospital

250 Longwood Avenue

Boston, MA 02115

(617) 432-1995

For information, contact:

Dr. Christopher Fanta

Department of Respiratory Diseases

Harvard Medical School

Brigham and Women's Hospital

75 Francis Street

Boston, MA 02115

(617) 732-7420

Boston, Massachusetts

Dr. Raif S. Geha
Principal Investigator

Division of Immunology
Harvard Medical School

Children's Hospital

300 Longwood Avenue

Boston, MA 02115

(617) 355-7602

For information, contact:

Dr. Mitchell Lester

Division of Immunology
Harvard Medical School

Children's Hospital

Fegan 6

300 Longwood Avenue

Boston, MA 02115

(617) 355-6117

Rochester, Minnesota

Dr. Gerald J. Gleich

Principal Investigator

Department of Immunology
Mayo Foundation

200 First Street, SW
Rochester, MN 55905

(507) 284-2789

For information, contact:

Dr. Gerald. J. Gleich

or

Dr. Charles E. Reed

(Co-Principal Investigator)

(Same address and telephone as Dr. Gleich)

t. Louis, Missouri

Dr. Dennis Y. Loh

Principal Investigator

Washington University School of Medicine

600 South Euclid Avenue, Box 8022

St. Louis, MO 63110

(314) 362-9060

For information, contact:

Dr. H. James Wedner
(Same address as Dr. Loh)

(314) 362-9041

Dallas, Texas

Dr. J. Donald Capra

Principal Investigator

Department of Microbiology

University of Texas Southwestern Medical

Center

5323 Harry Hines Boulevard

Dallas, TX 75235-9048

(214) 648-2555

For information, contact:

Nina Gorham
Clinical Studies Coordinator

Division of Allergy and Immunology
University of Texas Southwestern

Medical Center

5323 Harry Hines Boulevard

Dallas, TX 75235-8859

(214) 648-9092



Charlottesville, Virginia

Dr. Thomas A.E. Platts-Mills

Principal Investigator

Department of Medicine and Microbiology

Division of Allergy and Clinical

Immunology
University of Virginia

Health Sciences Center, Box 225

Charlottesville, VA 22908

(804) 924-5917

For information, contact:

Mary Lou Hayden, R.N., M.S.

Department of Medicine and Microbiology

Division of Allergy and Clinical

Immunology
University of Virginia

Charlottesville, VA 22908

(804) 924-2227

(804) 924-5779 (FAX)

\ichmond, Virginia

Dr. Shaun Ruddy
Principal Investigator

Department of Internal Medicine

Medical College of Virginia

Virginia Commonwealth University

Box 980663

Richmond, VA 23298-0663

(804) 828-3389

For information, contact:

Dr. Hayes Willis

P.O. Box 980263

Richmond, VA 23298-0263

(804) 828-6323

Seattle, Washington

Dr. William R. Henderson, Jr.

Principal Investigator

Department of Medicine, SJ-10

University of Washington

Seattle, WA 98195

(206) 543-3780

For information, contact:

Dr. William R. Henderson, Jr.

Madison, Wisconsin

Dr. William W. Busse

Principal Investigator

Department of Medicine

Section of Allergy and Clinical

Immunology
University of Wisconsin Hospital

H6/360

600 Highland Avenue

Madison, WI 53792-3244

(608) 263-6183

For information, contact:

Dr. William W. Busse



National Cooperative Inner-City Asthma Study

In these ongoing studies, eight institutions are designing, implementing, and evaluating a compre-

hensive intervention program to reduce recurrent asthmatic episodes and asthma-related deaths

among African-American and Latino children, ages 4-9, living in the inner city. The study is de-

signed to identify factors contributing to the increased incidence of asthma in these children and

to implement therapeutic, educational, and environmental programs designed to alter those fac-

tors identified as major contributors to asthma.

Washington, DC
Dr. Floyd J. Malveaux

Principal Investigator

Dean, Howard University College

of Medicine

520 W Street, NW, Suite 512

Washington, DC 20059

(202) 806-5677

For information, contact:

Dr. Floyd J. Malveaux

Chicago, Illinois

Dr. Richard Evans III

Principal Investigator

Department of Pediatrics

Division of Allergy and Immunology
Children's Memorial Hospital

2300 Children's Plaza

Box 60

Chicago, IL 60614

(312) 880-4920

For information, contact:

Dr. Richard Evans III

Baltimore, Maryland

Dr. Peyton Archer Eggleston

Principal Investigator

The Johns Hopkins Hospital

600 North Wolfe Street, CMSC 1103

Baltimore, MD 21205

(410) 955-5883

For information, contact:

Daphne Morgan
Asthma Nurse Coordinator

Community School-Based Program

1919 North Broadway

Harford Heights Elementary School

Baltimore, MD 21205

(410) 327-7573

Detroit, Michigan

Dr. John A. Anderson

Principal Investigator

Department of Pediatrics

Division of Allergy and Immunology
Henry Ford Hospital

2799 West Grand Boulevard

Detroit, MI 48202

(313) 876-2659

For information, contact:

Dr. John A. Anderson

St. Louis, Missouri

Dr. H. James Wedner
Principal Investigator

Washington University School of Medicine

600 South Euclid Avenue

St. Louis, MO 63110

(314) 362-9041

For information, contact:

Dr. H. James Wedner



Bronx, New York

Dr. Ellen Crain

Principal Investigator

Albert Einstein College of Medicine

Bronx Municipal Hospital

lW20/Jacobi

Pelham Parkway South and Eastchester Road

Bronx, NY 10461

(718) 918-5817

For information, contact:

Dr. Ellen Crain

New York, New York

Dr. Meyer Kattan

Principal Investigator

Department of Pediatrics

Mount Sinai School of Medicine

Box 1202B

One Gustave L. Levy Place

New York, NY 10029

(212) 241-7788

For information, contact:

Dr. Meyer Kattan

Cleveland, Ohio

Dr. Carolyn M. Kercsmar

Principal Investigator

Case Western Reserve University

Rainbow Babies and Childrens Hospital

11100 Euclid Avenue. Room 3001

Cleveland, OH 44106

(216) 844-3267

For information, contact:

Carolyn Yoder

or

Dianne DeSatnik

Nurse Clinicians

Children's Asthma Program

Case Western Reserve University

Rainbow Babies and Childrens Hospital

11100 Euclid Avenue

Cleveland, OH 44106

(216) 844-3267
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