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A performer who is fortunate enough to achieve 
recognition for a special piece of work may also 
emerge the victim.of a problem of his own making. 
He has set a standard for himself and now he is 
obliged to live up to it in future works. The record 
buyer is, I'm sure, familiar with the artist who at¬ 
tempts to duplicate a previous success by making 
a sequel, or by using a similar situation or similar 
arrangement with new words. Think back. How 
many of these second attempts have been as sat¬ 
isfying as the first? 

It is for this reason I have made every effort to 
avoid sequels to the “Airline Routine,” “Morning 
After the Night Before,” “Department Store” from 
INSIDE SHELLEY BERMAN; the “Father and Son” 
from OUTSIDE SHELLEY BERMAN. These routines 
have become favorites of my audiences and it 
would be a simple matter for me to continue using 
them in personal appearances or to fake my way 
through with "new” routines composed of essen¬ 
tially the same formulas. The fact is I still occa¬ 
sionally resurrect the “Father and Son” or the 
“Morning After” or “Embarrassing Moments” in 
my night club appearances in order to please that 
audience which has come to see an old friend. But I 
am also aware that an audience should have the 
opportunity to make new friends. It is for this rea¬ 
son I am constantly at work on new material. Since 
I write every bit of my material, I have no one else 
to blame when I have not maintained those stand¬ 
ards which the audience expects of me. I am, how¬ 
ever, proud of my attempts to equal or surpass 
the quality of my previous work, even on those 
occasions where I felt the outcome was not to my 
satisfaction or to yours. At least I have not been 
lazy or afraid to try something new. 

But when, oh when will I find myself another 
“Airline Routine”? When will I be as satisfied with 
a piece of work as I was with the “Father and Son”? 
I certainly did not know at the time I recorded those 
pieces that the record buyers would make them 
their favorites and cause them to be the criteria by 
which my future work would be judged. Does this 
album contain some new favorites? I wish I knew. 

Perhaps I’m looking at it the wrong way. Per¬ 
haps it is ridiculous for me to attempt to equal or 
surpass myself. Wouldn't it be more sensible for 

me to simply be content with doing the best I can 
and let it go at that? I don't think so. I cannot in 
good conscience ask the person who plunks down 
hard earned money tor this record not to compare 
it with my previous records while I smugly claim, 
“I did my best.” Therefore I have taken this liberty 
of providing you with what I hope will be an aid to 
you in your decision concerning the quality of the 
material on this album. Following is a brief expla¬ 
nation of the routines it contains. 

The short “patter” routines like the “Pins in 
the Shirt,” the “Tag in the Pollow,” the “Flowers," 
are very distant cousins of “Buttermilk” on INSIDE 
or the “Dentist” on PERSONAL APPEARANCE. 

The “Doctor” is a rather phrenetic problem in 
which I speak to a variety of individuals and is 
somewhat comparable to the “Department Store” 
(the woman hanging on the ledge) on INSIDE. 

“Lost Dog” is a gentle piece designed for family¬ 
listening and is comparable to “First Date” which 
is the opening routine on THE EDGE. 

“Loan Company” is strictly a satire and while 
it employs a character type I have used before, it 
is a situation not comparable to any previous work. 
There is a small moment of poignancy toward the 
end—a device I have employed before. 

The “Complete Neuroses” is a telephone con¬ 
versation but is a great departure for me in terms 
of comedy technique and monologue structure. It 
is my favorite routine on the record and is the 
newest piece I have. 

The “Credit Card Call” is a very short piece 
which is strictly for the business man. It is by no 
means hilarious, but most Dads should get a kick 
out of it. 

The “jews harp” is a simple bit of zaniness with 
utterly no meaning. 

A great many of us have worked very hard in 
order to make this album a piece of quality mer¬ 
chandise. We think it is. But you and only you can 
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